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END-BUYER RESEARCH

Advertising & Marketing

ASI| Research surveyed promotional products end-buyers working in five top
industries throughout the United States. Here are the key findings for the advertising
and marketing sector.

Preferred Term Used by Advertising
and Marketing End-Buyers
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Favorite Promo Items
Some of the best promotional products that advertising and marketing end-buyers have ever received include:
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Inflatable Custom Carhartt Extra-large Carry-on Sustainable YETI

paddleboard shoes hoodie mouse pad duffle bag water bottle tumbler
Why do advertising and marketing How do advertising and marketing
end-buyers keep promo items? end-buyers view artificial intelligence?
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