International GERMANY

Top 5 products German consumers would be excited to receive
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T-shirts Mobile power Notebooks Food gifts USB drives
banks
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If German consumers received a promotional

item, why would they keep it
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of German consumers would have
a more favorable impression 9
of an advertiser after receiving a °
promotional item USEFUL  ENJOYABLE ATTRACTIVE REFERENCE
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of German consum-
ers view promotional products more
positively than other forms of
Percentage of consumers who view advertisers advertising
more favorably when promo is
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of German consumers would be
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with an advertiser who gave
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