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SECTION TWO 

Category Spotlight WRITING INSTRUMENTS

84%
of consumers would have 

a more favorable 
impression of the  

advertiser after receiving 
a promotional writing 

instrument 

1,900
Number of impressions 
promotional writing 
instruments generate 
throughout their lifetime

65%
of consumers would 
keep a promotional 
writing instrument for 
at least one year

64%
of consumers would 
use a promotional 
writing instrument 
daily

That’s an average cost-per- impression of

1/10
of a cent

If a consumer received a promotional writing 
instrument, why would they keep it?

75%

86%

73%

SUSTAINABLE

MADE IN USA

SOCIALLY RESPONSIBLE

more than any 
other product 
category

77%
of consumers would be 
more likely to do business 
with an advertiser who gave 
them a promotional writing 
instrument
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Percentage of consumers who view advertisers 
more favorably when promo is...

88%

40% 40%

21%

USEFUL 
TO HAVE

ENJOYABLE 
TO HAVE

ATTRACTIVE REFERENCE 
FOR CONTACT 
INFORMATION


