CANADA

Global Advertising
Impressions Study

2026/2027 EDITION

Demonstrating the value and effectiveness
of promotional products for end-users

This report may be reproduced and used in presentations by active supplier, distributor and decorator members of the Advertising Specialty Institute (ASI)
to educate the public about promotional products. Such use must not alter the information and must include the following reference: “Research provided by
the Advertising Specialty Institute, ©2026, All Rights Reserved.” No other use is permitted without the express written consent of ASI.




Table of Contents

Introduction . . . . . . 3
Canada . . . .. e e e 4
Consumer Trends . . . . . . . it i e e e e 5
Preferred Products. . . . . .. .. . . 8
Province Spotlight: Ontario. . . . . . .. . .. . . . . . i 9
Province Spotlight: Quebec. . . . . ... . . . . e 10
Province Spotlight: British Columbia .. ... ... ... . ... .. ........ 11
Province Spotlight: Alberta. . . . .. ... ... . . . 12
Province Spotlight: Atlantic Provinces . ... ... ... ... ... . ... .... 13
Province Spotlight: Saskatchewan & Manitoba. . .. ... ... ......... 14
U.S. Consumers & Products . .. ......... .. .. .. .. .. .... Available Now
International. . . ... ... .. . .. Coming in May 2026

° ©2026, Advertising Specialty Institute.



https://media.asicentral.com/resources/AdImpressionStudy/Ad-Impressions-2026.pdf

Introduction

ASI's Ad Impressions Study has focused on providing
ASI members with data proving the powerful impact
and influence of promotional products since it was first
launched in 2006.

The findings in this report are based on thousands of
online surveys taken by consumers (known in the pro-
motional products industry as “end-users”) throughout
the United States, Canada, Mexico and much of Europe,
focused on both individual promotional product cate-
gories and overall promo preferences by country. ASI
Research asked about promotional products’ reach, what
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attributes most affect consumer perception of advertisers
and how branded products influence buying decisions.
The results demonstrate the power of promotional prod-
ucts among consumers on a global scale - in particular,
how they serve as a more favourable form of advertising
when it comes to both consumer advertising preferences
and lower costs-per-impression.

ASI Research hopes our members will find the data

and infographics presented here useful to more clearly
demonstrate the value of promotional products as a part
of overall branding and advertising strategies.
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Canada Findings




Canada

CONSUMER TRENDS

899%

of consumers would have a more
favourable view of an advertiser
after receiving a promotional item

83%

of consumers would have an
even more favourable view
of an advertiser specifically
after receiving a sustainable
promotional item

79%

of consumers would have an
even more favourable view

of an advertiser specifically after
receiving a socially responsible
promotional item

87%

of consumers would be more likely
to do business with an advertiser
after receiving a promotional item

919%

of consumers would have an
even more favourable view of
an advertiser specifically after
receiving a promotional item
manufactured in Canada

78%

of consumers would have an
even more favourable view
of an advertiser specifically
after receiving a personalized
promotional item
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Canada CONSUMER TRENDS

Canadian consumers would keep promotional items because they are:
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These factors would influence Canadian consumers’ willingness to purchase
a promotional item:
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IS A COMPANY YOU LOVE _ 46%
BRAND-NAME ITEM 27%
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Canada

CONSUMERS PREFER PROMO

Across all advertising formats evaluated, promotional products received the
most positive consumer ratings.

79%

of Canadian consumers
have a positive view
of promotional products,
a higher % than all other
forms of advertising
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Canada PREFERRED PRODUCTS

We asked: What promo products would you be most excited to receive?

Survey respondents were able to select multiple promotional items in response to this question.
More than 50% reported that they would be excited to receive food gifts and fleece/jackets.
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Canada

ONTARIO

Top 5 products consumers in Ontario would be excited to receive
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95%

of consumers in Ontario would have

a more favourable impression
of an advertiser after receiving a
promotional item

Percentage of consumers who view advertisers

more favourably when promo is...
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SOCIALLY RESPONSIBLE

MADE IN CANADA

90%

84%

82%

If consumers in Ontario received a promotional

item, why would they keep it?

more than
other Canadian
provinces

80%

%

54% 5104

I I B

ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE FOR CONTACT
INFORMATION

USEFUL
TO HAVE

of consumers in
Ontario view promotional products
more positively than other forms
of advertising

919%

of consumers in Ontario would
be more likely to do business
with an advertiser who gave
them a promotional item




Canada

QUEBEC

Top 5 products consumers in Quebec would be excited to receive
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If consumers in Quebec received a promotional

item, why would they keep it?

73%

60%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
FOR CONTACT
INFORMATION

TO HAVE

TO HAVE

37%

15%

of consumers in
Quebec view promotional products
more positively than other forms

of advertising

83%

of consumers in Quebec would have
a more favourable impression
of an advertiser after receiving a
promotional item

.

5

Polo shirts

Percentage of consumers who view advertisers

more favourably when promo is...

839%

.

of consumers in Quebec would
be more likely to do business
with an advertiser who gave
them a promotional item
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Canada BRITISH COLUMBIA

Top 5 products consumers in British Columbia would be excited to receive

e e e N O e J—
y
2§ . :
» , ¢
P s /"
. - g
y
e
1 2 3 4 5
Fleece/Jackets Food gifts Mobile power T-shirts Housewares/
L L L banks L L Tools

If consumers in British Columbia received a

promotional item, why would they keep it?

90%

90%

of consumers in British Columbia would
have a more favourable impression 50%
of an advertiser after receiving a

promotional item

34%

15%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT
INFORMATION

of consumers in British
Columbia view promotional products
more positively than other forms

Percentage of consumers who view advertisers
of advertising

more favourably when promo is...

MADE IN CANADA 959% 4 N\

SUSTAINABLE 87% 8 9 0/0

of consumers in British Columbia

more than B
@ SOCIALLY RESPONSIBLE L other Canadian | would be more likely to do
provinces business with an advertiser who
gave them a promotional item
L y
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Canada ALBERTA
Top 5 products consumers in Alberta would be excited to receive
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If consumers in Alberta received a promotional

item, why would they keep it?

86%

more than
other Canadian
provinces

30% 4704

24%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT
INFORMATION

of consumers in
Alberta view promotional products

more positively than other forms

of advertising

85%

of consumers in Alberta would have
a more favourable impression
of an advertiser after receiving a
promotional item

Percentage of consumers who view advertisers
more favourably when promo is...

MADE IN CANADA 86%

i

/850/0

of consumers in Alberta would
be more likely to do business
with an advertiser who gave
them a promotional item
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PERSONALIZED 85%
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SUSTAINABLE 81%

|

more than
other Canadian
provinces
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ATLANTIC PROVINCES
C c (NEW BRUNSWICK, NEWFOUNDLAND & LABRADOR,
danada NOVA SCOTIA & PRINCE EDWARD ISLAND)

Top 5 products consumers in the Atlantic Provinces would be excited to receive
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If consumers in the Atlantic Provinces received
a promotional item, why would they keep it?

9 1°/o

more than
other Canadian
provinces

56%
46%

88%

of consumers in the Atlantic Provinces 18%
would have a more favourable impression

of an advertiser after receiving a

promotional item WSEE ThoULE ATRACTVE erErence

INFORMATION

of consumers in the
Atlantic Provinces view promotional
products more positively than

Percentage of consumers who view advertisers o
other forms of advertising

more favourably when promo is...

MADE IN CANADA 959%

/870/0

SOCIALLY RESPONSIBLE 859%
of consumers in the Atlantic

O

more than Provinces would be more
)
SUSTATNABEE CARLR  other Canadian likely to do business with
provinces

an advertiser who gave them
a promotional item
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Canada SASKATCHEWAN & MANITOBA

Top 5 products consumers in Saskatchewan and Manitoba would be excited to receive
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If consumers in Saskatchewan and Manitoba
received a promotional item, why would they

keep it?
more than
/O\the( Canadian 9 0/
provinces
62% o

51% of consumers in Saskatchewan
and Manitoba would have a
more favourable impression

22% of an advertiser after receiving
a promotional item

87%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT
INFORMATION

of consumers in
Saskatchewan and Manitoba view
promotional products more positively

than other forms of advertising Percentage of consumers who view advertisers

more favourably when promo is...

e N\ MADE IN CANADA 93%

889%

of consumers in Saskatchewan and
Manitoba would be more likely to
do business with an advertiser

who gave them a promotional item

SUSTAINABLE 81%

PERSONALIZED 79%
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