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Introduction

ASI's Ad Impressions study has focused on providing
ASI members with data proving the powerful impact
and influence of promotional products since it was first
launched in 2006.

The findings in this report are based on thousands of
online surveys taken by consumers (known in the pro-
motional products industry as “end-users”) throughout
the United States, Canada, Mexico and much of Europe,
focused on both individual promotional product cate-
gories and overall promo preferences by country. ASI
Research asked about promotional products’ reach, what

CANADA

UNITED STATES OF AMERICA

Countries Surveyed
for 2026 Global Ad
Impressions Study

United States Hungary
Canada Ireland
Mexico Italy
Austria Netherlands
Belgium Norway
Croatia Poland
Czech Republic  Portugal
Denmark Romania
Finland Spain
France Sweden
Germany Switzerland
Greece United Kingdom

attributes most affect consumer perception of advertisers
and how branded products influence buying decisions.
The results demonstrate the power of promotional prod-
ucts among consumers on a global scale - in particular,
how they serve as a more favorable form of advertising
when it comes to both consumer advertising preferences
and lower costs-per-impression.

ASI Research hopes our members will find the data

and infographics presented here useful to more clearly
demonstrate the value of promotional products as a part
of overall branding and advertising strategies.
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International

CONSUMER TRENDS

9590/

of consumers would have a more
favorable view of an advertiser after
receiving a promotional item

90%

of consumers would have an
even more favorable view
of an advertiser specifically
after receiving a sustainable
promotional item

919%

of consumers would have an
even more favorable view of
an advertiser specifically after
receiving a socially responsible
promotional item

e ©2026, Advertising Specialty Institute.

0290

of consumers would be more likely
to do business with an advertiser
after receiving a promotional item

90%

of consumers would have an
even more favorable view
of an advertiser specifically
after receiving a promotional
itemm manufactured in their
country

899%

of consumers would have an
even more favorable view
of an advertiser specifically
after receiving a personalized
promotional item



International

CONSUMER TRENDS

International consumers would keep promotional items because they are:
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74%
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USEFUL TO HAVE

50%

40%

ENJOYABLE TO HAVE ATTRACTIVE

10%

REFERENCE FOR

CONTACT INFORMATION

These factors would influence international consumers’ willingness to purchase

a promotional item:

QUALITY

DESIGN

IS A COMPANY THEY LOVE
MADE IN THEIR COUNTRY
SUSTAINABLE
BRAND-NAME ITEM

SOCIALLY RESPONSIBLE
0
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International

CONSUMERS PREFER PROMO

Across all advertising formats evaluated, promotional products received the

most positive consumer ratings.

79%

of international consumers
have a positive view

of promotional products,

a higher % than all other
forms of advertising

a ©2026, Advertising Specialty Institute.
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International PREFERRED PRODUCTS

We asked: What promo products would you be most excited to receive?

Survey respondents were able to select multiple promotional items in response to this question.
Nearly 50% reported that they would be excited to receive T-shirts and mobile power banks.

T-SHIRTS 48%

MOBILE POWER ; : : :
BANKS ! 2 % ? 45%

FOOD GIFTS 43%

BAGS 41%

NOTEBOOKS/
NOTEPADS 37%

FLEECE/JACKETS 36%
USB DRIVES 35%
POLO SHIRTS 34%
DRINKWARE 31%
UMBRELLAS 27%

HOUSEWARES/TOOLS 27%

DESK/OFFICE o
ACCESSORIES 27%

HEALTH & SAFETY 27%

WRITING
INSTRUMENTS 26%

BLANKETS 26%
CALENDARS 24%
CAPS/HATS 229%
MAGNETS 15%
BUTTONS/LANYARDS 6%
0 10 20 30 40 50
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International MEXICO

Top 5 products Mexican consumers would be excited to receive

4 N 7 N N N
- an

1 2 3 4 5

T-shirts Bags Polo shirts Mobile power Desk/Office
banks . accessories

If Mexican consumers received a promotional

item, why would they keep it?

68% /\

62% 62% l(;4t?7§r t:;alfn tries
of Mexican consumers would have
more favorable impr ion
a more favorable impressio A

of an advertiser after receiving a
promotional item

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT
INFORMATION

of Mexican consumers
view promotional products more
positively than other forms of

. . advertisin
Percentage of consumers who view advertisers 9

more favorably when promo is

r// ‘\\

999

of Mexican consumers would be
more likely to do business with
MADE IN MEXICO 96% an advertiser who gave them a
promotional item, more than any
other country surveyed

SUSTAINABLE 98%

SOCIALLY RESPONSIBLE 98%

DPOE

PERSONALIZED 96%

i
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International

AUSTRIA

Top 5 products Austrian consumers would be excited to receive
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1 2 3 4. 5
Mobile power Notebooks USB drives T-shirts Food gifts
banks

If Austrian consumers received a promotional

item, why would they keep it?

80%

40%

USEFUL
TO HAVE

TO HAVE

39%

10%

Percentage of consumers who view advertisers

more favorably when promo is

%

©

ENJOYABLE ATTRACTIVE REFERENCE
FOR CONTACT

INFORMATION

of Austrian consumers
view promotional products more
positively than other forms of
advertising

'90%

.

of Austrian consumers would be
more likely to do business
with an advertiser who gave
them a promotional item

@ ©2026, Advertising Specialty Institute.

200

MADE IN AUSTRIA 89%
SOCIALLY RESPONSIBLE 87%
PERSONALIZED 87%
SUSTAINABLE 85%

949/

of Austrian consumers would have
a more favorable impression
of an advertiser after receiving a
promotional item



International BELGIUM
Top 5 products Belgian consumers would be excited to receive
4 N 7 N 7 N 7 N
\ 4 _—
\r » = 4
e 4 BV
1 2 3 4 5
Food gifts Mobile power T-shirts Fleece Drinkware
\ banks - ) )

0929

of Belgian consumers would have
a more favorable impression
of an advertiser after receiving a
promotional item

Percentage of consumers who view advertisers
more favorably when promo is

PERSONALIZED 86%

MADE IN BELGIUM 85%

SUSTAINABLE 85%

@ SOCIALLY RESPONSIBLE 819

e ©2026, Advertising Specialty Institute.

r//

If Belgian consumers received a promotional

item, why would they keep it?

79%

50%

36%

11%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE

TO HAVE TO HAVE

of Be

FOR CONTACT
INFORMATION

Igian consumers

view promotional products more
positively than other forms of

advertising

91%

of Belgian consumers would be
more likely to do business
with an advertiser who gave
them a promotional item

FI
—




International CROATIA
Top 5 products Croatian consumers would be excited to receive

e N N [ N N ™

W o
1 2 4 5
T-shirts Bags Mobile power Notebooks Fleece
banks
o v \_ o v - AN

If Croatian consumers received a promotional

item, why would they keep it?

75% /\

More than
other countries

63%

40%

10%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT
INFORMATION

of Croatian consumers
view promotional products more
positively than other forms of
advertising

e

959/

of Croatian consumers
would be more likely

to do business with an
advertiser who gave them
a promotional item

./

o

e ©2026, Advertising Specialty Institute.

Percentage of consumers who view advertisers
more favorably when promo is

@ SOCIALLY RESPONSIBLE 97%
PERSONALIZED 96%
% MADE IN CROATIA 93%

Q SUSTAINABLE 92%

969%

of Croatian consumers would have
a more favorable impression
of an advertiser after receiving a
promotional item



International CZECH REPUBLIC

Top 5 products Czech consumers would be excited to receive
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Mobile power Bags Food gifts Notebooks T-shirts
banks
. g\ 4\ o 4\
If Czech consumers received a promotional
item, why would they keep it?
73%
39%
9 3 o/ B
of Czech consumers would have 6%
a more favorable impression
of an advertiser after receiving a TOHAVE  TOHAVE T CONTACT

INFORMATION

promotional item

of Czech consumers
view promotional products more
Percentage of consumers who view advertisers positively than other forms of
more favorably when promo is advertising

MADE IN CZECH REPUBLIC 90%

7
SOCIALLY RESPONSIBLE 89% 9 2 0/0

of Czech consumers would be

HOOO

SUSTAINABLE 87% more likely to do business
with an advertiser who gave
‘. PERSONALIZED 839% them a promotional item

©2026, Advertising Specialty Institute. mc



International

DENMARK

Top 5 products Danish consumers would be excited to receive

4 N 7 N 7

1 2

Mobile power
banks

™ 4 N ~
w

3 7 5

Fleece T-shirts Drinkware

If Danish consumers received a promotional

item, why would they keep it?

77%

49%

34%

12%

USEFUL
TO HAVE

ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE FOR CONTACT
INFORMATION

of Danish consumers
view promotional products more
positively than other forms of
advertising

r//

o S g
86% 3
of Danish consumers would be

more likely to do business
with an advertiser who gave
them a promotional item

o

@ ©2026, Advertising Specialty Institute.

Percentage of consumers who view advertisers
more favorably when promo is

@ SOCIALLY RESPONSIBLE 91%
@ MADE IN DENMARK 89%
PERSONALIZED 89%
Q SUSTAINABLE 83%

0929%0

of Danish consumers would have
a more favorable impression
of an advertiser after receiving a
promotional item



International FINLAND

Top 5 products Finnish consumers would be excited to receive

- N N [ N N

w

1 2 3 “ 5

Bags I Food gifts Fleece T-shirts )i Drinkware

If Finnish consumers received a promotional

item, why would they keep it?

More than other

0939%

of Finnish consumers would have 50%
a more favorable impression

of an advertiser after receiving a

promotional item

33%

6%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT
INFORMATION

of Finnish consumers
view promotional products more
Percentage of consumers who view advertisers positively than other forms of
more favorably when promo is advertising

SUSTAINABLE 93% ~

MADE IN FINLAND 93% 9 1 0/0

of Finnish consumers would be

PO

SOCIALLY RESPONSIBLE 919, more likely to do business
with an advertiser who gave
q PERSONALIZED 85% them a promotional item
L )

©2026, Advertising Specialty Institute. mc



International FRANCE
Top 5 products French consumers would be excited to receive
e N O N N !
w
- ¥
\ “ 7\\‘ Y .
1 2 3 /] 5

T-shirts Polo shirts Food gifts Bags Mobile power

\, / o o 4 N\ \. banks

If French consumers received a promotional

item, why would they keep it?

55%
44%

USEFUL

TO HAVE TO HAVE

38%

12%

ENJOYABLE ATTRACTIVE REFERENCE

FOR CONTACT
INFORMATION

of French consumers

view promotional products more
positively than other forms of

advertising

Percentage of consumers who view advertisers
more favorably when promo is

@ MADE IN FRANCE 93%
@ SOCIALLY RESPONSIBLE 93%
Q SUSTAINABLE 919,

81%

PERSONALIZED

039%

of French consumers would have
a more favorable impression

e

o

859

of French consumers would be
more likely to do business
with an advertiser who gave

them a promotional item

of an advertiser after receiving a
promotional item

e ©2026, Advertising Specialty Institute.



International

GERMANY

Top 5 products German consumers would be excited to receive

e N N N N\
W -
s: - v .
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1 2 3 4 5
T-shirts Mobile power Notebooks Food gifts USB drives
banks L )

96%0

of German consumers would have
a more favorable impression
of an advertiser after receiving a
promotional item

Percentage of consumers who view advertisers
more favorably when promo is

O SUSTAINABLE 91%
@ MADE IN GERMANY 89%

@ SOCIALLY RESPONSIBLE 88%

PERSONALIZED 86%

©2026, Advertising Specialty Institute.

If German consumers received a promotional

item, why would they keep it

65%
57%
50%

7%

USEFUL
TO HAVE

ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE FOR CONTACT
INFORMATION

of German consumers
view promotional products more
positively than other forms of
advertising

90%

of German consumers would be
more likely to do business
with an advertiser who gave
them a promotional item




International GREECE

Top 5 products Greek consumers would be excited to receive

e N N N N

w

A—,.. —
T-shirts Mobile power Fleece Food gifts Bags
banks \
o /
If Greek consumers received a promotional Percentage of consumers who view advertisers
item, why would they keep it? more favorably when promo is
79% Q SUSTAINABLE 95%
@ SOCIALLY RESPONSIBLE 95%
53%
MADE IN GREECE 939,
41%%
@
‘- PERSONALIZED 91%
149%
USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT
INFORMATION
of Greek consumers 9 ; /o
view promotional products more of Greek consumers

positively than other forms of

Ll would have a more
advertising

favorable impression
of an advertiser

after receiving a
promotional item

e p

96%

of Greek consumers would be
more likely to do business
with an advertiser who gave

them a promotional item

L

N

@ ©2026, Advertising Specialty Institute. mc




International HUNGARY
Top 5 products Hungarian consumers would be excited to receive

Ve ™ e ™ 'd ~N 4 N

w pici
B NG
1 2 3 4 5
T-shirts Bags Mobile power Notebooks USB drives
L banks . )

96%

of Hungarian consumers would have
a more favorable impression
of an advertiser after receiving a

promotional item

Percentage of consumers who view advertisers

more favorably when promo is

SUSTAINABLE

H©

Q- PERSONALIZED

SOCIALLY RESPONSIBLE

MADE IN HUNGARY

0

©2026, Advertising Specialty Institute.

91%

91%

89%

80%

If Hungarian consumers received a promotional

item, why would they keep it?

-

81%

48%

30%

USEFUL

TO HAVE TO HAVE

14%

ENJOYABLE ATTRACTIVE REFERENCE

FOR CONTACT
INFORMATION

of Hungarian consumers
view promotional products more
positively than other forms of

advertising

949/

of Hungarian consumers would
be more likely to do business
with an advertiser who gave
them a promotional item




International

IRELAND
Top 5 products Irish consumers would be excited to receive
e N N O N !
w
- v - T
¢ 4 .
1 2 3 4 5
Food gifts Fleece Mobile power T-shirts Drinkware
banks \ ‘

N N AN VAN

If Irish consumers received a promotional

item, why would they keep it?

78%

USEFUL
TO HAVE

459%

TO HAVE

36%

9%

ENJOYABLE ATTRACTIVE REFERENCE

FOR CONTACT

INFORMATI

ON

of Irish consumers
view promotional products more
positively than other forms of
advertising

r//

9596

of Irish consumers would be
more likely to do business
with an advertiser who gave
them a promotional item

./

@ ©2026, Advertising Specialty Institute.

Percentage of consumers who view advertisers
more favorably when promo is

@ MADE IN IRELAND 949%
@ SOCIALLY RESPONSIBLE 949%
Q SUSTAINABLE 92%
PERSONALIZED 91%

979%0

of Irish consumers would have

a more favorable impression
of an advertiser after receiving a
promotional item



International

ITALY

Top 5 products Italian consumers would be excited to receive

Ve ™ 4
\ 4
1 2
T-shirts Polo shirts

Ve

999%

4 N

< ® N
~

3 4 5
Mobile power Food gifts USB drives
banks 5 )

If Italian consumers received a promotional

item, why would they keep it?

of Italian consumers would have a more
favorable impression of an advertiser
after receiving a promotional item,

more than other countries surveyed

Percentage of consumers who view advertisers

more favorably when promo is

SUSTAINABLE

SOCIALLY RESPONSIBLE

MADE IN ITALY

@O

- PERSONALIZED

a ©2026, Advertising Specialty Institute.

69%

42% 43%

17%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT
INFORMATION

of Italian consumers
view promotional products more
positively than other forms of
advertising

96% e

95%

™
96% 989% l
of Italian consumers would be
959%, more likely to do business ./
with an advertiser who gave
them a promotional item
v




International

THE NETHERLANDS

Top 5 products Dutch consumers would be excited to receive

- N N N ~
W ———
- v
1 2 3 4 5
Food gifts T-shirts Mobile power Polo shirts Fleece
banks
o 4\ VN / o v

If Dutch consumers received a promotional

item, why would they keep it?

80%

61%

32%

4%

USEFUL
TO HAVE

ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE FOR CONTACT
INFORMATION

of Dutch consumers
view promotional products more
positively than other forms of
advertising

©

SUSTAINABLE

PERSONALIZED

=
&)

MADE IN NETHERLANDS

SOCIALLY RESPONSIBLE

9296

of Dutch consumers would have
a more favorable impression
of an advertiser after receiving a

r//

889%

of Dutch consumers would be
more likely to do business
with an advertiser who gave
them a promotional item

o

e ©2026, Advertising Specialty Institute.

h promotional item

Percentage of consumers who view advertisers
more favorably when promo is

85%

83%

81%

80%



International

NORWAY

Top 5 products Norwegian consumers would be excited to receive

r//

Food gifts

~

//

2

Fleece

Only country with
Housewares/Tools
in top 5 products

N O N [ N
Mobile power Bags Housewares/
J N banks . ) Tools

If Norwegian consumers received a promotional

item, why would they keep it?

979%0

of Norwegian consumers would have
a more favorable impression

of an advertiser after receiving a
promotional item

Percentage of consumers who view advertisers
more favorably when promo is

vy ) PERSONALIZED

QOBO

C

®

SUSTAINABLE

MADE IN NORWAY

SOCIALLY RESPONSIBLE

2026, Advertising Specialty Institute.

90%

90%

88%

87%

"4

.

85%

499%

35%

10%

ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE FOR CONTACT
INFORMATION

USEFUL
TO HAVE

of Norwegian consumers
view promotional products more
positively than other forms of
advertising

949/

of Norwegian consumers
would be more likely

to do business with an
advertiser who gave them
a promotional item




International

POLAND
Top 5 products Polish consumers would be excited to receive
Ve ~ Ve ~N " ™ 'd N
W
\ 7--\‘ / :
1 2 3 4 5
T-shirts Bags Food gifts Mobile power USB drives
L ) | L ) banks

If Polish consumers received a promotional

item, why would they keep it?

70%

47%  46%

7%

USEFUL
TO HAVE

ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE FOR CONTACT
INFORMATION

of Polish consumers
view promotional products more
positively than other forms of
advertising

@ MADE IN POLAND
PERSONALIZED

SUSTAINABLE

@ SOCIALLY RESPONSIBLE

r//

939%

of Polish consumers would be
more likely to do business
with an advertiser who gave
them a promotional item

.

@ ©2026, Advertising Specialty Institute.

969%0

of Polish consumers would have
a more favorable impression
of an advertiser after receiving a
promotional item

Percentage of consumers who view advertisers
more favorably when promo is

9490

92%

90%

89%



International PORTUGAL

Top 5 products Portuguese consumers would be excited to receive

4 N N N N
= w

1 2 3 4 5

Mobile power Notebooks T-shirts Polo shirts Bags
banks

If Portuguese consumers received a

promotional item, why would they keep it?

78%

97%

of Portuguese consumers

would have a more favorable

impression of an advertiser after

receiving a promotional item 5%

40%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT
INFORMATION

more than
other countries

of Portuguese
consumers view promotional products
more positively than other forms

Percentage of consumers who view advertisers . -
of advertising

more favorably when promo is

MADE IN PORTUGAL 97% e N

@ SOCIALLY RESPONSIBLE 949, 9 2 o/o é;;

of Portuguese consumers would

PERSONALIZED 939/, be more likely to do business
with an advertiser who gave

them a promotional item
SUSTAINABLE 929% P

@ ©2026, Advertising Specialty Institute. 'ﬁ\ﬂc



International

ROMANIA

Top 5 products Romanian consumers would be excited to receive

4 N 7 N 7

w

1 2

T-shirts

3

Polo shirts

N N [ p
O

4 5

Food gifts Desk/Office
accessories

If Romanian consumers received a promotional

item, why would they keep it?

57% 57%

459%

9%

USEFUL
TO HAVE

ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE FOR CONTACT
INFORMATION

of Romanian
consumers view promotional products
more positively than other forms
of advertising

r//

of Romanian consumers would

be more likely to do business
with an advertiser who gave
them a promotional item

o

e ©2026, Advertising Specialty Institute.

Percentage of consumers who view advertisers
more favorably when promo is

@ SOCIALLY RESPONSIBLE 959%,
PERSONALIZED 929%
Q SUSTAINABLE 90%
@ MADE IN ROMANIA 90%

98%

of Romanian consumers would have
a more favorable impression

of an advertiser after receiving a
promotional item



International SPAIN
Top 5 products Spanish consumers would be excited to receive
Ve ™\ ' ~N Ve ~ Ve ~ ~
w
L S <Y p

1 2

T-shirts Bags

97%

of Spanish consumers would have
a more favorable impression
of an advertiser after receiving a
promotional item

|
~—— L]
3 = 5
USB drives Calendars Food gifts
| v,

/\ Only country with

Calendars in the top 5

If Spanish consumers received a promotional

item, why would they keep it?

Percentage of consumers who view advertisers

more favorably when promo is

MADE IN SPAIN

SUSTAINABLE

SOCIALLY RESPONSIBLE

OO

PERSONALIZED

a ©2026, Advertising Specialty Institute.

61%
53%

47%

USEFUL

TO HAVE TO HAVE

14%

ENJOYABLE ATTRACTIVE REFERENCE

FOR CONTACT
INFORMATION

of Spanish consumers
view promotional products more
positively than other forms

of advertising

96% /

95%

93%

93%

979%0

of Spanish consumers would be
more likely to do business
with an advertiser who gave
them a promotional item




International

SWEDEN

Top 5 products Swedish consumers would be excited to receive

4 N 7 N 7

w

1 2

T-shirts

3 = 5

Fleece

~ Ve ~ Ve

Mobile power Bags
banks

If Swedish consumers received a promotional

item, why would they keep it?

77%

51%

37%

7%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT

INFORMATION

of Swedish consumers
view promotional products more
positively than other forms of
advertising

'88%

of Swedish consumers would be
more likely to do business
with an advertiser who gave
them a promotional item

—

@ ©2026, Advertising Specialty Institute.

Percentage of consumers who view advertisers
more favorably when promo is

MADE IN SWEDEN 91%
SOCIALLY RESPONSIBLE 91%

SUSTAINABLE 89%

OO

PERSONALIZED 82%

959%

of Swedish consumers would have
a more favorable impression
of an advertiser after receiving a
promotional item



International

SWITZERLAND

Top 5 products Swiss consumers would be excited to receive

Only country
with Umbrellas
in the top 5

4 N

1

Notebooks

J//

2

Mobile power

banks

N

~ Ve ~ Ve

w

4 5

T-shirts Umbrellas

919%

of Swiss consumers would have
a more favorable impression

of an advertiser after receiving a

promotional item

If Swiss consumers received a promotional

item, why would they keep it?

Percentage of consumers who view advertisers
more favorably when promo is

PERSONALIZED

@ MADE IN SWITZERLAND
@ SOCIALLY RESPONSIBLE

Q SUSTAINABLE

@ ©2026, Advertising Specialty Institute.

89%

88%

86%

84%

J//

72%

47%
35%

4%

ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE FOR CONTACT
INFORMATION

USEFUL
TO HAVE

of Swiss consumers
view promotional products more
positively than other forms
of advertising

889%

of Swiss consumers would be
more likely to do business
with an advertiser who gave
them a promotional item




International

THE UNITED KINGDOM

Top 5 products consumers in the U.K. would be excited to receive
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L L L - banks

If consumers in the U.K. received a promotional

item, why would they keep it?

76%

58%

429

16%

USEFUL ENJOYABLE ATTRACTIVE REFERENCE
TO HAVE TO HAVE FOR CONTACT
INFORMATION

of consumers in the
U.K. view promotional products more
positively than other forms of
advertising
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93%

of consumers in the U.K.
would be more likely

to do business with an
advertiser who gave them
a promotional item

N

@ ©2026, Advertising Specialty Institute.

Percentage of consumers who view advertisers
more favorably when promo is

MADE IN THE U.K. 86%
PERSONALIZED 86%
@ SOCIALLY RESPONSIBLE 85%
Q SUSTAINABLE 84%

97%

of consumers in the U.K. would have
a more favorable impression

of an advertiser after receiving a
promotional item




