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H418
Poly Mesh Football Jersey

UNISEX
XS/S/M/L/XL

Champagne
I Cardinal
I Navy
N Black

Poly Dazzle r
—100% Polyester
—5.9 oz/yd? (200 g/m?)

Poly Mesh

—100% Polyester
—3.3 0z/yd? (112 g/m?)

and formulated for comfort.

Feel the American Apparel difference.

ATHLETIC

MESH

Introducing a new line of actvewear designed with Polyester
Athletic Mesh that is lightweight, breathable, and quick-drying.
Developed for indoor/outdoor sports, crafted for active lifestyles,

American Apparel is Jobs.

At American Apparel we leverage art,
design, innovation, and technology to
advance our business. Our workers
earn fair wages, pay millions of
dollars in taxes, and have access to
comprehensive medical programs.

You Can Order Mill Direct!

—United States / HQ

747 Warehouse St.

Los Angeles, CA 90021

Tel. +1 (213) 488-0226, Opt. 2
Fax. +1 (213) 488-0334
csr@americanapparel.net

Wholesale Impri Divisi
americanapparel.net/wholesale

== Made in USA
——— Sweatshop Free

American Apparel
asi/35297
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Timeless to trendy! Transform the blank and bland to beautiful
and elegant or to fun and fancy with creative, fine quality blanks
at amazingly competitive prices.

You’ll love our wide selection, quick shipping, and
knowledgeable, personalized customer service.

www. DiscountEmbroideryBlanks.com

Toll Free 1-866-210-0072
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Why people . Wilcom...

Here's just a few of the reasons people choose

Wilcom DecoStudio and EmbroideryStudio e3:
Improved TrueType Font (TTF) conversion

Automatic l
borders and
outlines on ALL
fonts (make every
font two color!)

| 7] Apply auto fabrk

A user-friendly wizard which
A — automates your settings based
on chosen fabric: from
underlay to stitch density
| and pull compensation

Multi-file export
for Appliqué, rhinestones
- send to a .PLT file

CorelDRAW® X_6 Included! Visualize the design within the hoop
- works exclusively (choose Tajima, Barudan, SWF, Happy
CorelDRAW with Corel & more)

crapHics suTeX6

Product Visualizer:
OvePd0 keyboard S image of shirts, hats,

embroidered fonts | % Tk pants & more to send

for approval sheets

A ®

W ILCOM

= ELEMENTS <) Free support & training!
“»

To update or enquire about new Wilcom software call toll free 877 657 7500
or email softwaresales@wilcomamerica.com

www.wilcom.com The world's favorite embroidery & apparel decoration software

Circle 42 on Free Info Card or visit www.stitches.com/freeinfo



Blue Generation

MOISTURE WICKING POLOS

100% polyester » 100% polyester % 100% polyester
5 .~ N 50z

-

BG-6219 BG-7219 BG-6223 BG-6224 BG-7224

SUPERBLEND™ PIQUE POLOS PIQUES with TEFLON® fabric protector
% L 6’53 FROM s
cotton/poly , : N poly/
o - 4 s

6.7 I=its

oz. h 570z §
. |

e ==

BG-7204 BG-6204 BG-5204 BG-5207 BG-6203 BG-7203

VALUE PIQUE POLOS SOFT TOUCH PIQUE POLOS

TEL: 1-888-336-4687
FAX: 1-888-744-7887

FREE FREIGHT

ON QUALIFYING ORDERS

www.BlueGeneration.com

SuperBlend is a Reg. TM of M. Rubin & Sons.

TEFLON® is a Registered Trademark of DuPont
used under license by Blue Generation.

BG-7400 BG-6400 BG-7500 BG-6505



DRI

MOISTURE WICKING

NOW 66 COLOR SELECTIONS

\“ss)  MEN’S SIZES UP TO 10XL & TALLS IN SELECT STYLES -
A1 40653 LADIES S-5XL, YOUTH XS-XL  “iosctspwoseoms V005t

& catalog
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Cover Story 44
Automate Your Shop

From design shortcuts to paperless
offices, there are many ways to stream-
line your processes and increase your
efficiency. We explore a few ways shops
are using software to save time.

Software Guide 50

You’ll find the newest and newly
upgraded software in business manage-
ment, digitizing and graphics, mono-
gramming and lettering, specialty graph-
ics and more — with real user reviews — in
the 2014 Stitches Software Guide.

@ N TERACT

Stitches.com 16

Trending topics: What software readers
are investing in; why small-business own-
ers need to support other small busi-
nesses; and how embroiderers plan to
grow their businesses in the second half
of the year.

Pinterest.com/stitchesmag 17
What's hot from our Digital Design and
Sequins, Rhinestones & Bling Boards.

Letters18

Readers talk about what business-build-
ing software they’ve recently invested
in, and other ways they’re building their
businesses.

Expert Weigh-In 20

Paul Ashworth, BERNINA of America’s
CEO, talks about how decorators can
better fulfill client requests, increase their
sales and compete with overseas provid-
ers of embroidery.

Problem Solved 22

The Advisory Board talks about how
decorators can up production through a
better shop layout and new software.

Phil Stitch Answers 23
Phil finds fashionable maternity shirts and
high-visibility seat belt covers.

ONTENTS

@ rURES

CEWS

Industry 24

Boxercraft Apparel (asi/41325) is offering
logoed loungewear for Minor League
Baseball; alphabroder (asi/34063) is
adding InkSoft’s Design Studio to its
website; and more.

World 25

Trending topics: U.K. embroiderer
commissioned to create a 10-panel tap-
estry commemorating the Magna Carta;
Bangladesh factory owner to face murder
charges; and more.

Strategy 26

A 150-head decorator launches its own
line of caps; a shop focuses on selling to
Parent-Teacher Associations; a screen
printer sets a rapid growth plan in
motion; and more.

About the Cover

Design: Hillary Glen

Photography: Mark Pricskett

Decoration: Designed and digitized by Augustu Leor, DLT, using

Wilcom's EmbroideryStudio and a Proel Laserbridge embroidery
laser. Sample provided by BITO, www.bitousacom

STITCHES

5 Steps 31

Learn how to refine a logo with specialty
threads.

Decorating & Fabric Trends 32
Hot topics: Dalco Athletic’s sparkly
Triple-Double precut heat-applied let-
tering; ClipArtBoom offers a collection
of vector-based collegiate art; and Penn
Emblem Co. (asi/77120) offers scannable
safety patches.

Machine & Software Updates 33
Hot topics: Transfer Express (asi/91804)
debuted a more user-friendly version of
its Easy View online designer; Ryonet
Corp. offers a new Riley Hopkins manual
screen-printing press; and more.

Saving 9 34

Hot topics: End costly thread breaks;
new wildlife package from Great Dane
Graphics; and more.

44 @00k BOOK

Runway Trends 36

Runway trends to sell: nautical designs,
the color aluminum and rhinestones and
crystals.

Showcase 40
Latest woven shirt styles.

Niche 41
The coolest decorated swim apparel and
accessories.

Inspiration 42

Fabric and embroidery artist Susan
Elliott uses petit point, whitework and
canvas work in her textile art.

Coming Next Issue 62
What to look forward to in August 2014
Stitches.

Ask an Expert 64

An expert offers tips on managing
accounting processes when you’re a
startup shop.

stitches.com --JULY 2014 7
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* Low Temp Appllcatmn& ')
* Perfect for Polyester
* No Scorch Marks

 Durable

» Stretches with Fabric
asi/91804

Euro Pro™
Number Style

4 TSTER EXPRESS

We Print It. You Press It.
TransferExpress.com ¢ 1-800-622-2280

0JUIS3.}/W0D° SBYOIS MMM JISIA IO PJBD) OJU| 8814 UO G 8|211) W

' 4
Order Now! &
' 800-546-1392 1

I catalogs @asicentral.com "
s“d q64'83006470714
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Richard Fairfield, MASI
rfairfield@asicentralcom, @RichFairfield

Editor In Chief, Senior Vice President
Melinda Ligos, MASI
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Editor, Executive Director
Professional Development
Nicole Rollender, MASI
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Joan Chaykin, BASI
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Senior Staff Writers
Theresa Hegel
thegel@asicentral.com, @theresahegel

Christopher Ruvo, BASI
cruvo@asicentralcom, @ChrisR_AS/

Assistant Editor
Sara Lavenduski
slavenduski@asicentralcom

Copy Editor
Lindsey Strawser, BASI
Istrawser@asicentralcom

Editorial Assistant
Carole Seymour, BASI
cseymour@asicentral.com

Contributing Writers
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Art Director
Hillary Glen, BASI, @HaughtArt

Senior Designer
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The Professional’s Choice
For Creating Spangle Transfers

Why ProSpangle?

“ » NO HOLES - unlike other systems means fewer spangles
o e pa B f Fy for a bigger impact.
FF { b -.E - . « VERY FAST - 600 to 800 spangles/minute
== = TR EE HH « PERFECTLY ROUND - 2mm to 9mm

i & =
[ [N J =2 0 « HEAT APPLIED - heat activated just like rhinestones but

LESS heat and time needed to adhere.

« ZERO LEAD content, safe for children’s wear

» Comes with HotFix Era design software

The ProSpangle produces a “transfer” just like rhinestone transfers
making it simple to store and ship to your customers.

The most advanced production-quality
spangle machine on the market today.

Call us toll-free 1-877-793-3278 to learn more about the
ProSpangle machine or visit prospangle.com

Number One In Apparel Decorating Equipment

Circle 20 on Free Info Card or visit www.stitches.com/freeinfo



esp Is #1.

It doesn’t get better
than the best.

3 out of 4 product searches in the industry are
done in ESP’

Here's why it's #1 in the industry:

0JUI88.}/W0D° SEYOIS MMM JISIA IO PJeD) OJU| 8814 UO 6 8|911) W

Top Sourcing Tool
38,000 distributors access this best-in-class product
database, averaging 2 million searches monthly.

Top Customized Website Solutions

A network of 13,000 branded sites utilizes the
industry’s most accurate search engine containing
subscribing suppliers’ products.

Make Your Products Accessible Anywhere
7,000 users have downloaded ESP Mobile™ for their
iPad, iPhone or Android.

Choose the best.
Choose @esp@.

Call (800) 546-1350 to learn more
about ESP advertising.

© 2014, Advertising Specialty Institute®. All Rights Reserved.
Other brands are the trademarks of their respective owners. 446-826485-0714
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PORT AUTHORITY.

CELEBRATING 20 YEARS | 1994-2014

In 1994 we set out on a mission to transform our industry’s apparel world from “have to wear” to “want to wear.”

And now, two decades later, we're proud of the evolution of our flagship brand, Port Authority.

Thank you for helping us celebrate 20 years of creating want to wear with Port Authority.

SANMAR
800.426.6399 = sanmar.com 0 Q @

asi/84863

Circle 74 on Free Info Card or visit www.stitches.com/freeinfo
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In this issue’s
“Ask an Expert,”
KRISTINE
SHREVE,
N director of
)./ marketing
"/ |l for EnMart
and Ensign

Emblem, offers advice to a new
shop owner who’s not sure how
to track and manage her account-
ing and financial information.
One tip: Watch your invoices.
“If you offer customers terms,
then you need a system to ensure
invoices get paid in a timely fash-
ion,” she writes. “Set up some sort
of monitoring so you’ll be alerted
if an invoice isn’t paid on time,
and then have a plan for what
happens in that situation.”

In this month’s “Expert Weigh-In” section of our “Decorating Solutions”
department, PAUL ASHWORTH, president and CEO of Bernina of
America, talks about ways that decorators can compete with offshore com-
petitors. “To compete, decorators need to emphasize the two advantages they
have over the competition — proximity and personal service,” he says. For
example, “A domestic decorator can visit a home or business, discuss ideas
with clients and visit nearby supply houses, sometimes in the same day. They
can more easily develop a relationship with customers. If there’s a problem
with the order or the customer changes his or her mind, the decorator can

language barriers make that much more difficult for overseas competitors.”

"This white fleece hoodie features a reverse-cut appliqué backed with a black
jersey fabric. It was created by Los Angeles-based DLT; a retail clothing manufac-
turer that serves the boutique market. It was designed and digitized by Augustu
Leor using Wilcom’s EmbroideryStudio software. Using a Proel Laserbridge
embroidery laser attached to a multihead embroidery machine, the piece was
seamlessly cut and sewn all in one operation. Software for the laser cutting was
BITO’ Focus Cut I11, a vector-based laser design program that’s used to create
text and shapes to be cut on a wide range of materials. This intricate of a design can only be done on
a production basis with an embroidery laser. If a running stitch is used to sewn down the appliqué,
the raw edges curl up, creating a distressed look. Sample provided by BITO, www.bitousa.corm.

You have a passion to pursue your dream. There are many factors to consider when thinking about starting a direct to
garment based apparel decoration business. Like who your target audience is, what type of graphics or how to market
your services. But the most important decision is choosing the right equipment and company to service your equipment.

START YOUR
OWN BUSINESS

Turn your ideas
into financial freedom!

DTG and ColDesi is the winning combination to help you start your dream business. You'll be mentored by industry’s top
direct to garment printing experts. Check us out, you'll be glad you did.

Ot

Number One In

12 JULY 2014 - stitches.com

Call us toll-free 1-877-793-3278 to learn more about the DTG Digital Garment Printer.
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SUPERIOR PRINTABILITY.
HD JUST TOOK ON A

WHOLE NEW MEANING:
“"HAPPY DECORATORS.”

Saving time and money - that makes everyone happy. And that's exactly what you get

with the Heavy Cotton HD® collection. Made with high-density, fine gauge yarns that
deliver remarkable ink coverage and print clarity to minimize production time
and ink usage. Yes, we know what makes decorators happy.

4 N = = i \v4 v, 3 “‘:
TIFTaANTX £LOOM.
888.378.4829 . FruitActivewear.com

HEAVY [L]D)

© 2014 Fruit of the Loom, Inc.
Circle 36 on Free Info Card or visit www.stitches.com/freeinfo



Specialty Printing & Imaging Technology

SGIA Be]

Las Vegas, NV « October 22-24, 2014
Everything goes. Anything is possible.

Las Vegas and the SGIA Expo have this in common: Everything goes, and anything is
possible. The industry’s most diverse group of educated attendees comes together
each year for the annual Expo, and industry leading exhibitors pack the trade show
floor with equipment, innovation and solutions.

It's the only place to see the latest imaging techniques, newest garment decoration
technologies and cutting-edge industry applications.

Sign up to be notified when registration opens, and get ready for your
Expo experience in Vegas, baby.

“One of the best shows
I've ever been to.”

Qs

i ina is possible.
ything goes. Anything 15,

Platinum Sponsors !
AGFA @ ™~ yst efi Fusiem () SII @
Gold Sponsors

INX International Ink Co. * Marabu North America LP gsam

Mimaki USA Inc * Roland DGA Corporation ¢ STAHLS'

Circle 39 on Free Info Card or visit www.stitches.com/freeinfo

Seiko Instruments USA

Specialty Graphic Imaging Association




Get Automated

e honest: Are you still using floppy

disks to transfer designs to your

embroidery machine? Spending hours
manually digitizing every design that comes
into your shop? Storing your handwritten
order forms in jam-packed file cabinets? If
so, now’s the time to stop — and start taking
advantage of the industry’s best software pro-
grams to automate your shop and streamline

your business.

“If you can replace repetitive processes with automation, it’s
counter-productive not to do it,” says Ed Levy, director of software
technologies for Hirsch International (asi/14982). “The largest
issue is that many companies I work with have a hard time envi-
sioning life after automation. I can show ROI charts, and explain
error reduction, increased output per operator and consistency
from job to job, but until most companies experience this for them-
selves, the light bulb doesn’t come on.”

In this annual issue all about software, you’ll learn from the
experts how to automate your shop in our cover story by Senior
Staft Writer Theresa Hegel (pg. 44) and then browse top vendors’

newest and upgraded software packages (turn to pg. 50 to see the
30 business management, digitizing and graphics, monogramming
and lettering, and more offerings).

Some Stitches Editorial Advisory Board members weigh in on
time-wasters they see in embroidery shops:

1. Synch your active and backup design archives with floor
machinery and staff devices. “Version control can be managed
seamlessly via visual programs and automated archiving protocols,
thereby reducing the risk of the wrong design being sewn,” says
Joanna Grant, vice president of Graphic Production and Support
Services at Affinity Express.

2. Kick to the curb the amount of downtime between orders.
“Properly programmed and implemented software will enable your
operators to look to see what’s coming up next,” says Steve Free-
man, managing partner at Qdigitizing.com. “While the machine
is running, the operators prep for next the job. The amount of
time that can be recovered is staggering in a properly implemented
system.”

Get started streamlining your shop now!

Nl (ollondlen

VAVAVAVAVAVAVAVA.

G/
57 your online custom lettering designer
oy STAHLS’

ST1407 a GroupeSTAHL company

asi/88984

VA'AVAVAVAVAVAN

A Circle 15 on Free Info Card or visit www.stitches.com/freeinfo

Lineﬁp Your Sales

Any Word. Any Way.™ gives you thousands of design options for customizing apparel
and accessories. Create unique Distressed Appliqué looks. Use fashion-forward materials
with metallic gold, silver, or glitter finishes. Designing has never been easier.

design. ' decorate. | deliver.

Go online to start your design today! Stahls.com/AWAW  powered by cadworxtivem

STAHLS'

Stahls.com « 800.4.STAHLS

0000B®

Join our heat printing community!

stitches.com --JULY 2014 15
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Nicole Rollender
Editor of Stitches

The Stitch
Report

Stitches Editor Nicole
Rollender talks about
some ways to handle your
financials if you're a small
or startup shop. Watch it
on Stitches.com.

Compiled by Sara Lavenduski and Patricia Cangelosi

Podcast:

Be Prepared
Stitches Senior Staff Writer
Theresa Hegel talks
with Ed Levy, director
of software technologies
at Hirsch International
(asi/14982), about some
ways that decorators can
automate processes in
their shops for greater
productivity. Listen on
Stitches.com.

A Reflective
Moment

From safety to fashion,
reflective designs light up
apparel decoration. Savvy
decorators are capitalizing
on the growing demand,
using specialty inks and
heat-applied transfers to
create reflective designs on
apparel for a wide array of
clients. Read the article on
Stitches.com.

INDUSTRY POLL

On Asicentral.com, we recently

5%
All of the
above

asked:

What investments do
you plan to make to

grow your business in R

2014?

26%
beefed-up
marketing

plan

22%
If A software

upgrade

—
47%

More
equipment

DecQuorum

Small-Business Owners Must
Support Small Business

read the entire blog

Shreve, director of
marketing at EnMart

Scan this code to

entry by Kristine

“In recent years, supporting local businesses seems to be in the fore-
front of everyone’s mind. American Express has even created a sort of
holiday around this concept with its Small Business Saturday initiative.
People who run small online businesses are also riding on this band-
wagon. The message that seems to be heard over and over again is to
buy local, support small businesses in both brick-and-mortar stores and

online, and to use your gift-giving dollars to support something other than the corpo-
rate giants. It’s not a bad message, and most small-business owners will do everything
they can to support this initiative, except the most important thing of all: They often

forget that ‘shop local’ and supporting small businesses works both ways.”

16 JULY 2014 --- stitches.com

SOCIAL FEEDS

Facebook.com/stitchesmag

What software have
you most recently
invested in to improve
operations or artwork
design/processes in
your shop?

YOU ANSWERED
HARRY HAWKINS
Toshiba Canvio Connect
500 GB to back up art
in case of a hard drive
problem, and Quicken
Premier 2014 from Intuit
to manage investments.

ASI_Stitches

@HARVARDBIZ
The 7 Stages of Business
Travel Stress http://s.hbr.

org/R30wuV

@HOOTSUITE
Now that you're engaging,
you need a tool to track
your social media foot-
print: http://ow.ly/wIDGe
New app by @tradablebits

TAMMY BILLS
| recently upgraded my
Wilcom to ES3. I love it!
The fonts are tremendous
and | have done a lot
with the Auto Digitizing.
Everything comes out
beautifully!

@AD_MINTS
How about some delicious
printed mints to #promote
your company? http./
ow.ly/wnmFd #promotion-
doctors #admints

@SPARKLEPLENTY1
a beary spar-
kly cap! #gummy http.//
fb.me/2fSX6IR8z

BECKY CARR
| purchased Wilcom digi-
tizing software to improve
my business.

@NOOKBN
50 cups of coffee? See
how creative people
from throughout history
spent their days: http:/bit.
ly/IrGeeB7

WAVENEY PAUL
I've invested in Inksoft
and CorelDRAW Graphics
Suite X6.

HANK OAKES
We upgraded from

CorelDRAW X5 to X6 and
shortly thereafter upgrad-

ed from SmartDesigner

X4.5 to SmartDesigner
Pro from Digital Art Solu-
tions. We also invested in
additional art templates

from DAS.

@BBCWORLD
See a fish “drive” its tank,
thanks to a Dutch digital
design firm http://bbc.
in/ImhhIT8 pic.twitter.
com/B6y7VIHB38

@BODEKANDRHODES
#TBT ladies’ pant suits:
1994 edition #BandRstyle
pic.twittercom/Y
Pien4xEDo

JOYCE TRINDER
| just upgraded my
Generations Digitizing
Software.

@4IMPRINT
Seven-Day Rotating Pill
Dispenser - #Promotion-
alHealthcare by 4imprint
http://4impr.it/sX15

@HOOTSUITE
Bring your brand closer to
the top of Google search-

es: http://ow.ly/wiYkP

@ASICENTRAL
10 Twitter accounts every
#entrepreneur should
be following http://ow.ly/
wmFFg



Check out the following designs that we pinned on Stitches’ Pinterest page — from the Digital Design and
Sequins, Rbinestones & Bling boards.

From the Board:
Digital Design

American Pride pre-sepa-
rated designs are perfect
for screen printing, direct-
to-garment printing, sub-
limation and heat-applied
printing. From Great Dane
Graphics (circle 98 on Free
Info Card), greatdane
graphics.com.

This set for BBVA Com-
pass includes a custom
sublimated silk scarf
and tie, with matching
cufflinks and bracelet.
From Diane Katzman
Design (asi/63988, circle
99 on Free Info card),
dianekatzman.com.

From the Board:
Sequins, Rhinestones & Bling

This precut sublimated
appliqué design, called
“Tumble,” includes a
scroll-laced crest studded
with clear rhinestones.
From Dalco Athletic Let-
tering, dalcoathletic.com.

Sublimated lightweight
hoodie (23100080) is
made of Pro Tek active
fabric in a compression-
style fit and features pro-
tection from UV rays. From
UV Promo (asi/41988; cir-
cle 100 on Free Info card),
uvpromo.com.

Wrapbands printed with a
DTG printer can be worn
as bracelets, headbands
or chokers. From designer
Rebecca Levine, owner of
R. Levine, rlevine.net.

This precut sublimated
appliqué design, called
“Tumble,” includes a
scroll-laced crest studded
with clear rhinestones.
From Dalco Athletic Let-
tering, dalcoathletic.com.

Glitter T-shirt (8138) is
made of 95% cotton and
5% Lurex and features glit-
ter thread woven through-
out. From J. America
(asi/62977; circle 101 on
Free Info card), jamerica
sportswear.com.

Betsey Johnson handbag
(BJ25610) features over-
sized bow in multicolored
sequins. From A M C Spe-
cial Markets (asi/30198;
circle 112 on Free Info
Card), amcspecialmarkets.
com.

Visit Stitches’ Pinterest page -
and all of our great boards - at
Pinterest.com/stitchesmag.
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We received these letters in response to the question: What software bave you most recently invested in to
improve operations or artwork design/processes in your shop? If you haven’t invested in software recently,
what would you like to invest in next, if budget wasn’t an object?

No Substitute

We are a full-service embroi-
dery and printing company
that offers digitizing, embroi-
dery, digital garment printing,
vinyl and bling. We have three
embroidery heads, one printer
and one vinyl cutter, and we’ve
been in business for over 10
years. Our primary focus is

on small businesses and sports
teams. I finally broke down
and upgraded both of our
workstations to CorelDRAW
X7. Previously, one work sta-
tion was at X4 and the other at
X5 which caused compatibility
issues. Since we do a lot of
vinyl, the next step is to see if
I can get the Stahl’s vinyl cut-
ting plug-in to work in X7.

If I could, I'd upgrade my
Wilcom Embroidery software.
However, due to the lack of
training available in Northern
California, I’'m not sure it’s

cost-effective. I’d also abso-
lutely love to find a software
package that easily and effi-
ciently handles work orders.
We currently have Quick-
Books and I've figured out a
totally clunky way to get it to
work, but it’s a very poor sub-
stitute for a package designed
to handle what we do.

Janet Bauerly

7B Logo & Design, Livermore,
CA

In Control

In February, I invested in Flo-
riani Total Control digitizing
software for my small embroi-
dery business. I learned it very
quickly and digitized about 10
designs so far. I'm loving it. It’s
easy to use, very intuitive and
comes with fantastic support.
I'send a quick e-mail to the
support team, and generally I
hear back in less than 24 hours

with solutions. Plus, I have
some local help from the store
where I bought the software.
The online tutorial videos are
really good, and the workbook
is very easy to understand.
Kay Johnstone

Innovative Stitches, Grabam,

WA

Constant Clean-Up

If the budget permitted,

I would definitely invest

in ShopWorks or another
package designed for track-
ing orders/inventory in our
industry. We currently use
QuickBooks Online and
tracking inventory in there

is a nightmare, but it’s better
than nothing. I routinely clean
up duplicate inventory entries
because one of us made a new
entry when we couldn’t find
the first one. It’s great for
accounting but really wasn’t

v

The Best Piece | Ever Embroidered

1929 CHEVY

My best work is this jacket that features an embroidered 1929 Chevy
for the Caprock Classic Car Club in Lubbock, TX. The owner was
crazy in love with it; he spent thousands of dollars restoring it as
close as possible to its original state (even buying horsehair material
to cover the seats!). I digitized with DesignShop Pro software from

a photo taken in low light, because the owner couldn’t risk allowing
the sunlight to fade the paint. I loved the car but I felt so pressured to
get it just right for him. The design is a full jacket back with 83,256

stitches. I used a Melco/Saurer Amaya X'T machine, and Madeira,
Isacord and Serafil thread. The customer was very pleased with the end result. Then, a month
later, he sold it and bought a 1967 Camaro.

Submitted by Marcia Coulombe, digitizer at JP’s Fundwear, Lubbock, TX; embroidery@fundwear.com
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designed to do inventory
tracking. Having to make 21
separate items because a shirt
comes in three colors and sizes
XS to 3XL is just crazy.
Sharon Commerford
Embroidery On Demand, LLC
(asi/187799), St. Louis

Technological
Challenges

We upgraded our Dakota
Alphasizer program when we
upgraded our computer oper-
ating system and had to make
two hardware upgrades that
helped us in processing our
designs. We own two Tajima
NEOs with floppy drives that
we converted to USB proces-
sors. Prior to our conversions,
designs were being distorted
when downloaded or our
embroidery machines couldn’t
read our designs at all. You
can imagine the concern and
confusion this caused. In
short, without these conver-
sions, we were temporarily out
of business.

Cosma M. Stamis Jr.

Wee Tole-U-Sew Embroidery &
Long Arm Quilting

Perris, CA

TALK TO US!

Tell us what challenges you're fac-

ing in your shop. React to a story
you've just read in Stitches or on our
Facebook page. E-mail us a shot of the
latest and greatest embroidery design
you've just run. We can’t wait to hear
from you, so send letters to the editor
to nrollender@asicentral.com.



15730 S Figueroa St.
Cardena, CA 90248
310.631.4955

Boddekand Rhodes

HOME OF ULTRACLUB*

Pennsylvania, California, Florida,
Massachusetts, Michigan
www.bodekandrhodes.com

The
PREMIUM FITTED

Slub Polo : SPORTSWEAR

Robbinsville, NJ
www.evatees.com

MCCREARY’S TEES

Phoenix, AZ
www.mccrearystees.com

Cainesville, VA
www.accinfo.com

l fsportswear

Alabama. Florida,
Texas, Puerto Rico
www.tsfsportswear.com

ACTIVEWEAR

Salt Lake City, UT
www.slcactivewear.com

San Diego. CA
www.missionimprintables.com

San lose, CA
www.gsactivewear.com

=
AMERICAN
T-SHIRT COMPANY

Honolulu, Hl
www.americant-shirt.com

ONE STOP

AMERICA™S BEST SUPPLIER

Crand Ropids, M

imprintable sportswear or everyone
Indian Trail, NC
www.carolinamade.com

@ rexTievEL

asi/73867 Circle 10 on Free Info Card or visit www.stitches.com/freeinfo www.nextlevelapp arel.co




book.

Customers are taking a more active
role in the creative process. A current
challenge for decorators is a more knowl-
edgeable consumer. Whereas decorators
may once have visited a client to assess
their needs and provide recommenda-
tions, today’s clients are taking on more of
the creative role themselves and providing
ideas to decorators to execute. Addition-
ally, websites and blogs have joined the
traditional media outlets like magazines

to provide consumers with fresh decorat-
ing ideas and trends. Decorators need to
have the means to make those customer
requests a reality. Meanwhile, machine
and software manufacturers need to keep
software simple enough for customers to
use while continuing to provide the capa-
bilities that meet the user’s needs.

There are myriad ways in which deco-
rators can successfully fulfill their cus-

Paul Ashworth, president and CEO of BERNINA of America, talks about today’s
challenges for decorators, contending with outsourcing and bis favorite business

tomer requests. Decorators should take
advantage of the technologies and tech-
niques that allow them to customize and
personalize design ideas that satisfy their
customers’ demands. To stay competitive
while doing so, decorators can keep costs
down by honing their skills to provide the
finished materials themselves rather than
contracting them out to third parties.

The different influences on decorators’
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OUTDOOR CAP COMPANY, INC.
www.outdoorcap.com/promoproducts
email: sales@outdoorcap.com
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work make this industry even more
interesting. Designers and decorators
are eclectic today. So many interesting
and distinct influences affect design and
decorating trends nowadays, along with
customers’ strong desire to express their
cultural traditions and individuality. For-
tunately, today’s eclecticism has room to
encompass all of these tastes, sometimes
in a single home. Traditional, modern,
neo-classic, bold or natural patterns and
aesthetics are mixed and matched accord-
ing to personal taste.

Decorators can increase sales this
year by focusing on diversifying skills.
Decorators need to be flexible. Invest-
ing heavily in one piece of equipment

or software that does a single thing or a
few things very well isn’t a good strat-
egy. Today’s successful decorator needs

expertise in a number of styles and
influences. They need to be able to fulfill
the demands of their clients, who want a
greater variety of products and services at
an affordable price.

Domestic decorators have many ben-
efits they can offer their customers, as
opposed to overseas companies.

To compete, decorators need to empha-
size the two advantages they have over
the competition — proximity and personal
service. A domestic decorator can visit

a home or business, discuss ideas with
clients and visit nearby supply houses,
sometimes in the same day. They can
more easily develop a relationship with
customers. If there’s a problem with the
order or the customer changes his or

her mind, the decorator can work in real
time to make corrections and adjust-

ments. Time differences and language
barriers make that much more difficult
for overseas competitors. There may be
cost savings associated with taking your
decorating business overseas, but how
valuable is that savings when you’re facing
the aggravation of a delayed, incorrect or
less-than-satisfactory order from a voice
on the phone or the words in an e-mail?

My favorite business book is...
Outliers by Malcolm Gladwell. 'm a big
believer in “timing is everything” and
building teams with a diversity of back-
grounds and, hence, opinions. If you feel
similarly, this is a great read.

ARE YOU AN INDUSTRY EXPERT?

E-mail nrollender@asicentral.com if you'd like to
offer your expertise and advice in an upcoming
“Expert Weigh-In.”

CHANGE!...

Digitizing & Design Services

VECTOR ARTWORK
FOR SILK SCREENING

DIGITIZING
FOR EMBROIDERY

IMAGE EDITING

asi PPl

44568 518252

Digitizing |
Vector Artwork @&
& Design Services

Rush to email us:
info@change.com.co

ONLINE
ADVERTISING

MARKETING PRINT
MATERIALS ADVERTISING

A Circle 6 on Free Info Card or visit www.stitches.com/freeinfo

Contact No:

Toll Free: 844-352-7324

Phone: 347-767-6728
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Problem Solved

My shop’s getting busier and busier, and I'm bearing from successful shop owners that arrang-
ing my shop’s physical layout to optimize the speed with which an apparel shipment can be
received, decorated and sent out is essential. Plus, to further ramp-up efficiency, I can leverage
technology tools to better automate operations. Can you recommend some ways to enbance auto-

mation at my shop?

vz Howard Potter, A&P Master

Images (asi/702505): I have five
top tips, all of which make a dif-
ference:

Move equipment closer to each other.

Lay out the building based on workflow.

Use cameras to locate staff.

Use phone systems with intercoms to con-

tact staff or to transfer calls.

Invest in better equipment and software.

Lee Romano Sequeira, Sparkle
Plenty Inc. (asi/88442): I'd look
at your typical order process and
create a flow around the rooms

based on that. Stop and take notice of
where you crisscross around your shop
and see if you can rearrange the space for
optimum flow. For our needs, we created
a flow of workspace in our production
center area so that boxes to be unpacked
are at the beginning of the flow, then to a
table so we can hand-correct rhinestone
designs. Next they’re put on the pressing
tables and we’ve set up racks to let the
apparel cool down. Then they’re folded
in our shipping center area that has tape,
labels and boxes; then they’re ready to

be weighed and shipped to our happy

customers.

| Cory Dean, Artwork Source:
There’s a lot of free software
&' out there that facilitates efficient
“4 communication between custom-
ers and staff. Google Docs are great for
sharing simple data, Asana is perfect for
sharing projects, Salesforce is ideal for
making sure your customers are taken
care of and Dropbox is great for sharing

files.

HAVE A PROBLEM YOU NEED SOLVED?
Send your question for the Stitches Editorial
Advisory Board to nrollender@asicentral.com.

larvelous

Custom on demand rhinestoning is a very profitable and highly demanded product. The CAMS
automatic rhinestone transfer system IS THE FASTEST AND EASIEST way to make eye popping
rhinestone designs that can be heat applied to all types of apparel and accessories. If you're in
the market to enhance your profits and your customers satisfaction, the CAMS system is a winner.
But be careful, when you start offering this service to your customers...

Theyll Want More!

Experience videos of the CAMS
- in action to see how easy it is
to operate.

Call us toll-free to learn more r,.,
about the CAMS Automatic
Rhinestone machine.

1-877-793-3278 rhinestonecamsmachines.com

Number One In Apparel Decorating Equipment
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Got a question for Phil?

If you can't find what you're looking
for in the 2014 Sourcing Guide, write
to: Stitches, Attn: Phil Stitch, 4800
Street Rd., Trevose, PA 19053. Or fax
your question to (215) 953-3107. For
the quickest response, e-mail askphil@
asicentral.com. For RN inquiries, visit www.stitches.com
for the RN Database link.

P.S. If you join ASI with the brand-new Stitches Mem-
bership Package, you'll be able to immediately source
imprintable products from every ASI supplier member
with ASI’'s ESP Buyer’s Guide. Plus, increase sales with
your own e-commerce website full of T-shirts, blankets,
caps, bags, plush toys and other embroidery-ready
items. Call (877) 276-0292 or visit www.joinstitches.com
to get started!

I need your assistance with a customer
request. They need nice dress shirts or
blouses in maternity sizes. Any ideas?
Thanks! - Brenda

Mommies-to-be will love the Port
Authority Maternity Long-Sleeve Easy
Care Shirt (L608M) from SanMar
(asi/84863); (206) 727-3200; www.sanmar.
com; it features wrinkle resistance, cotton/
poly construction and an adjustable back
te.

In addition, they’ll enjoy the Ladies’
¥%-Sleeve Poplin Swing Shirt from Blue
Generation (asi/40653); (888) 336-4687;
www.bluegeneration.conr; it’s got stain-
release and wrinkle-resistant properties,
hemmed sleeves, a double back yoke and
two back side pleats. One more choice
is the cotton/acrylic/nylon Women’s
¥%-Sleeve Maternity Stretch Blouse (5029)
from Edwards Garment Co. (asi/51752);
(800) 253-9885; www.edwardsgarment.com;
it comes in French blue, pink and white.

I've got a client looking for high-visibil-
ity seat belt covers. Do you have any
suggestions on where to look? - Kera
I've got you covered. Head to Occunomix
International (asi/74830); (636) 625-1565;
www.occunomix.con; the Value Seat Belt
Cover (LUX-900) is available in high-
visibility orange and yellow. It contains
silver reflective tape for added visibility
while wearers operate equipment or drive

emergency vehicles.

Also, buckle up with Emergency
Disaster Systems Inc. (asi/52333); (877)
693-3754; www.edisastersystems.conz; prod-
uct ML3900 will protect with lime and

orange coloring, 2” wide silver reflective
material and a Velcro closure.

JOIN ME ON FACEBOOK
Facebook.com/philstitch

For over a century, we've been providing satisfied
customers with innovative products: Industrial sewing
thread; Embroidery thread; Consumer products;
Technical textiles.

Superior Quality

With A&E, you can count on threads and yarns that are
the exact colors you ordered.

— e

[

Eco+Driven

U

Partner with A&E, the world-class leader in
sewing threads and industrial yarns.

-

AL

Call 877-200-7070 or email salesusa@amefird.com to learn more today!

A Circle 19 on Free Info Card or visit www.stitches.com/freeinfo

Global Delivery
From the Americas to Europe and Asia our large
distribution network helps us serve more customers.

Sustainable World

We are committed to moving the needle and creating
a better world through responsible corporate actions
and contributions to the communities in which

we operate.

Choose the thread that counts.

Robison-Antone?
Embroidery Threads
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EWS

Industry

By Theresa Hegel

Boxercraft Hopes to Score Points

with Partnership

oxercraft Apparel (asi/41325) scored a
B homerun with its latest partnership. The

company is offering a line of logoed
loungewear for Minor League Baseball this
season. Merchandise for all 160 clubs will be
available at Minor League retail and team stores
at participating ballparks across the U.S. and
online.

“We’re always looking for ways to expand

the Boxercraft brand, and working with Minor
League Baseball seems like a perfect fit,” says
Shelley Foland, CEO of Boxercraft. “We under-
stand brand passion, as we see with our college
consumers wearing our apparel showcasing their

favorite schools. Now, we’re giving baseball
fans the same opportunity to show their brand
loyalty for their favorite teams.”

Boxercraft is offering a variety of logoed adult
and youth loungewear, including men’s, women’s
and youth styles for Minor League Baseball
consumers. [tems include several styles of pants
and boxers, both in flannel and cotton.

“Anytime we can give our fans another way to
show their enthusiasm for their (favorite team),
it’s a win,” says Sandra Hebert, director of licens-
ing for Minor League Baseball. She added that
loungewear is a new category for the organiza-
tion, and she expects it to appeal to all ages.

Alphabroder Offers Design
Studio to Customers

Apparel supplier alphabroder
(asi/34063) is collaborating with
InkSoft, adding the software
developer’s interactive design
tool, Design Studio, directly to
the alphabroder website.

The integration will allow
customers to quickly create
custom artwork for clients. The
new tool features a library of
high-quality professional vec-
tor design templates and clip
art for a wide range of busi-
nesses, clubs, sports and more.
Customers can also upload
their own art, easily edit stock
templates and manage and save
their images. “We’re delighted
to team up with InkSoft in
bringing their Design Studio
to our valued customers,” says
David Clifton, chief marketing
officer for alphabroder. “We’re
always looking for ways to
enable our customers to succeed
by providing them with unique

value-added solutions.”
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InkSoft President Scott Allen
says his company welcomes
the opportunity to work with
alphabroder’s client base,
helping decorators create and
process orders more quickly.
“Together, we want to help
alphabroder customers take
their businesses to the next
level,” he says.

Staton Talks Fashion and
Business
Sportswear supplier Staton
Corporate & Casual (asi/89380)
wants you to tune in to its new
Web-based talk show. The
Thread by Staton features indus-
try news and in-depth coverage
of fashion, lifestyle, business
and live events. The show was
conceived by Lea Robinson,
vice president of sales and
marketing, and Kara York, vice
president of product marketing.
“In an era of information
overload, we recognize that we
aren’t just competing against
other suppliers selling similar

products through social media,
we're also competing against
our customers’ friends, family,
viral videos and cute puppies,”
Robinson says. “We had to ask
ourselves how we can be of
service to our customers. Our
goal is ... to focus on being
useful, relatable and entertain-
ing to our customers — bloopers
and all.”

The videos and supplemental
information are available at
www.thethreadbystaton.comn.

Cintas Releases Green
Apparel Line

Cintas Corp. (asi/162167)
introduced a plant-based
apparel collection to help
organizations go green. The
AR Red Suiting Collection,
a collaboration with Austin
Reed, is made with DuPont
Sorona renewably sourced
fiber. As much as 63% fewer
carbon dioxide emissions are
released during the manufac-
turing process.

Event Calendar

(800) 546-3300;
www.asishow.com

July 26-27, Nashville
Embroidery Mart - EAST

(800) 866-7396;
www.nnep.net

155.6 million

The number of unique viewers
watching videos on YouTube and
other Google sites in March.
Source: comScore

“Cintas is committed to
identifying sustainable options
that not only lessen the impact
of our manufacturing processes,
but also allow our customers
to reduce their environmental
footprint,” says Melanie Boyle,
manager of sustainability for
Cintas. Garments in the collec-
tion include the Grafton blazer,
Celeste blazer, Kensington
modern slacks and Devoe skirt
for women, and Lenox blazer
and Crosby pants for men.

"The blazers are fully lined

with breathable AEROCOOL
technology to keep wearers
comfortable and also feature
muldple inside pockets for
added functionality. The collec-
tion is offered in a full range of
sizes, including petite.

For more information
about suiting collections from
Cintas, visit www.docandamelia.
com. More information about
all of Cintas’ apparel solutions
for business is available at
WWW.CINLAS.COML.



The Magna Carta,
800 Years Young

ext year marks the 800th birth-
day of the Magna Carta — the
historical charter sealed by King

John at Runnymede in
June 1215 that spurred
the development of con-
stitutional law in England
and beyond. Celebrations
leading up to the anniver-
sary are planned through-
out the world, but the real
question is: What do you
get for the ancient docu-
ment that has everything?
Rhoda Nevins, member
of the UK’s Royal School
of Needlework, has the
answer. The embroiderer
was commissioned to

create a 10-panel tapestry depicting the
spread of law and order throughout Eng-
land and the rest of the world.

Several of the panels will depict English

King John

Stephen Langlon
of England

Acchbishion of Cantestury

__15thJune 1215

locales — Bury St. Edmunds, St. Albans,
Runnymede, London and Canterbury.
One panel will feature the colorful shields

of the 25 barons present
at the Magna Carta’s seal-
ing. The rest depict places
in the Commonwealth or
that once belonged to the
British Empire: the U.S,,
Australia, New Zealand,
India, Canada and Africa.
Those panels will feature
historically significant fig-
ures like Mahatma Gan-
dhi, George Washington
and Nelson Mandela.
The hand-embroidered
tapestry is expected to

be completed before the

Magna Carta’s big day next June.

“It’s such an honor to have been asked
to create this piece to celebrate this his-
toric event,” Nevins says.

Bangladesh Factory Owner to Face Murder Charges

of a nine-story factory that collapsed last April, killing more than 1,100 garment

P olice in Bangladesh are pressing murder charges against Sohel Rana, the owner

industry workers in what was the worst industrial disaster in the nation’s history.
If convicted, Rana could be sentenced to death. The head of the Rana Plaza complex
outside the Bangladeshi capital of Dhaka, Rana is one of approximately 40 people who
will be charged in connection with the catastrophic building collapse, according to
police. Others expected to face prosecution include five bosses and Rana’s father, who

co-owned the complex.

While Rana is jailed, most of the accused are out on bail. One of the bosses — a Span-
ish citizen named David Mayor — was out of the country when the collapse occurred
and has not returned to Bangladesh to avoid arrest. Rana was arrested while trying to
flee Bangladesh and already faces charges related to building code violations and con-
structing the complex without government approval.

On the day the building crumbled, thousands of laborers — among the worst paid
industrial workers in the world — were forced by factory bosses to enter the complex
and start their jobs despite the fact that cracks were apparent in the building, survivors

have said.

Chinese Artists
Recreate Old
Currency

hinese husband-and-wife artists
‘ Shao Yinong and Muchen used

traditional embroidery techniques
to create larger-than-life versions of out-
dated Chinese currency for their collection
“Autumn Spring,” exhibited at a gallery in
Hong Kong earlier this year. The pair has
been working on the series for a decade.

"The Beijing-based artists told Timze-

Out Hong Kong that they used modified
traditional Suzhou embroidery techniques
to create the depictions of obsolete money.
The artists approached the silk by separat-
ing threads into smaller, finer strands to
give each piece a deliberately washed-out
look. The collection has a political message:
“What's interesting to us is that, normally,
when a new government comes in, they
will release their own money so the old
currency becomes useless,” Muchen tells
TimeOut. “Though at first glance we want
people to be attracted by the beauty of the
embroidery, when people look at these, they
can tell the message behind it. It’s a window
and symbol and gives an insight into the
aesthetic of that time.”

Americans who are
65 or older are more
likely to own a tablet

or e-readerthana

smartphone.
Source: Pew
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Strategy

[ SALES |
Capital Gains

raffiti isn’t afraid to try some-
thing new. The 30-year-old
Cleveland company, which

makes and decorates custom caps, is
always on the lookout for the next big
thing. “Every time a door opens, we take
a look at it,” says Rob Hatfield, operations
manager. “We’re constantly taking risks.”
The strategy doesn’t always pan out.
Graffit’s attempt to break into T-shirts
was a bust. But more often than not,
the shop’s forays into new product lines
and decoration methods have met with
resounding success. For example, dur-
ing the recession a few years ago, Graffid
decided to create its own knit caps, dissat-
isfied with the quality of the beanies they’d
been importing. Graffiti’s knit hats are
lined with Thinsulate for warmth. They
fold the hats inside out to embroider, and
then assemble them so the backing ends

PTA Potential

elley Waltz, owner of The T-Shirt
Guy LLC in Las Vegas, was a
ember of the Parent-Teacher

Association at her children’s school before
getting into the T-shirt business a few
years ago. With its emphasis on fundrais-
ing, she says, the PTA is an ideal, but often
overlooked group decorators should tar-
get. Knowing this, the T-Shirt Guy has set
up a booth at regional PTA conventions
for the last two summers.

At those conventions, the decorator
touted its fundraising kits, which include
samples, order forms, a stand they set up at
the school and an online store that saves the
PTA from guessing on order amounts and
getting stuck with unsold inventory. The
kits were popular, Waltz says, but she likes
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up hidden and doesn’t irritate the wearer’s
forehead. “Sales just took off, and we
couldn’t keep up with it,” Hatfield says.

More recently, Graffiti has been dab-
bling in the endless possibilities of dye
sublimation, hot-stamping designs onto
fabric, which is then assembled into base-
ball caps. “It’s a huge advantage to make
the hats here,” according to Hatfield.
Another popular product is the foam-
insulated trucker-style caps the company
started making in 2011.

With three factories and 150 embroi-
dery heads, the shop brings in nearly $5
million in sales each year, and has set a
goal of upping revenues to $6 million by
2015, Hatfield says. Not bad for a shop
that began life three decades ago when
husband-and-wife owners Abe and Barb
Miller bought a single sewing machine
and opened a small storefront.

to come up with new ideas to wow conven-
tion-goers. “We're trying to keep things
new and fresh for them,” she says.

"This year, The T-Shirt Guy took a new
approach, handing out free vehicle window
stickers, featuring soccer balls, music notes,
megaphones and other school activity-
related icons — perfect fundraiser fodder.

It was also the first time the company
attended the much larger statewide PTA
convention, held in Las Vegas this spring.
Though Waltz says her shop did not push
any sales at the convention, she received a
lot of interest that she expects will pan out
over the summer. “Our whole goal is to get
information into people’s hands,” she says.
“I know enough about PTA to know it’s

hard to get people to commit right now.”

Name Recognition

enver Screen Print and Embroi-
D dery’s online strategy begins

with its name. Type in a Google
search for “Denver” and “screen printing,’
and Ron Katz’s 31-year-old business will
likely be the first shop to pop up. That’s
intentional: “We’ve got a great name,”
Katz says.

The business is also well-known for its
environmentally friendly products, with a
strong focus on waterbased screen-print-
ing inks and sustainable apparel. Katz says
he’s employed search-engine optimization
companies to make sure his shop is near
the top when people search for terms
related to eco-friendly T-shirt printing.
“We see a lot of returns on the Web,” he
says. “We don’t have any print advertising
anywhere.”

But a robust SEO strategy isn’t the only
way the company gets noticed online.
Katz says Denver Screen Print maintains
an active presence on social media sites
like Facebook and Twitter, as well as the
review site Yelp. The industry veteran says
he relies on one of his employees to keep
the posts on-trend, fresh and engaging.
“There was a time in my life when I was
really hip; I'm not anymore,” he jokes.
“I’'m afraid to even go on Twitter.”

Sometimes more effective than the
shop’s own social media posts are the
times that satisfied customers men-

Y

tion Denver Screen Print on their sites.
For example, Katz once helped a friend
whose daughter was suffering from a rare
disease, printing T-shirts for a fundrais-
ing walk and giving the event organizer

a “smoking hot deal.” Afterward, the
fundraising group posted a slew of photos
from the walk online, thanking Denver
Screen Print for its help. “We got so
many different jobs from all over the
country just from being on their website
and their blog,” Katz says.
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The ASI Show offers an experience you can’t find anywhere else! We value our members and
make attending The ASI Show affordable and easy. Take advantage of your membership benefits,
including FREE admission (a $199 value), FREE hotel room on the first night of exhibits, FREE
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close and personal.
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Strategy

Room to Grow

lassic Creations Screen Printing in Hillsville, VA,

opened the doors of its $2 million facility in December,

but the brand-new company is already poised to grow.
“We’re still in our building process and taking baby steps,” says
owner Keith Sanders. “Sales have far exceeded my expecta-
tions. We still have to be frugal and wise.” Right now, the shop
employs about 20 people, but expects that number to grow to
close to 60 by year’s end. As the customer base expands, Sand-
ers says he expects to install more presses and add embroidery
to the mix.

Sanders, an industry veteran with more than 30 years on the
job, says he spent about 15 months refurbishing the building
that now is Classic Creations’ home base. “I’ve got a state-of-
the-art facility,” he says. The 54,000-square-foot warehouse is
designed so that production flows in a loop, with a layout that’s

meant to minimize the amount of steps employees need to
take, Sanders says.

Many of the employees started out as fresh and untried as
the brand-new equipment they’re using. Sanders said he and
his vice president of operations decided their main require-
ment for new hires would be their desire to work. “We’re
willing to train them, and we’ve decided we’d like to train
them in the way we want to train them, the way we want them
to work,” he says. And, recent studies indicate that employers
prefer to hire attitude and personality over skills, which can
often be taught to new employees.

Classic Creations does work for sports licensing groups,
collegiate programs, advertising specialties and also has been
trying to break into the music industry. The shop has nowhere
to go but up.

Call us toll-free 1-877-793-3278
to learn more about the SWF
embroidery machines.

4 Ways (%¢Z 2 LOVES Embroidery

We Support You

ColDesi offers 6 days a week live technical support
(Mon. - Thurs. gam - 8pm, Fri. 8am - 5pm and Sat. gam
- 1pm EST) from highly trained professionals in the
embroidery industry. You'll have access to our full library
of online tech support with videos, tips and instructions
available 24/7. Machine breaks down right in the middle
of a big job? No problem. We have over 20 trained tech-
nicians throughout the U.S. to service SWF embroidery
machines to serve you.

We Protect Your Investment

ColDesi provides the industry best warranty protection
plans on all new SWF embroidery machines.

We Help You Grow

Within the first 12 months of the single head's purchase
date, you'll receive 100% trade-up value from your sin-
gle head machine purchase towards a new multi-head
embroidery machine. SWF machines are the best value
in the market — we stand behind it.

We Guarantee You The Lowest Price

SWF and ColDesi is the winning combination for top
quality equipment at the best price with outstanding
service and support. Our mission is your success. Don't
buy without talking to us last. You'll be glad you did.




| MARKETING |
Quirky Contest

verybody has one: That beloved, yet threadbare T-shirt, its
design faded and cracked with age, a tear in the back so big

'you can fit your whole hand through. You can’t really wear
it out of the house anymore, but you also can’t bear to part with it.
Ambro Manufacturing (asi/35201) spun that worn cotton into

marketing gold, holding a “Ratty Old T-shirt Contest” to help
grow the audience of its nascent Facebook page.

Customers were encouraged to post pictures of themselves
wearing their favorite, frayed garment, to show off “the dregs
of the dregs,” says Darren Amato, vice president of sales at the
Flemington, NJ, shop.

The prize? Ambro vowed to replicate the old T-shirt, plus a
dozen more, for the winner.

Though only a few people entered the contest, the real
reward for Ambro was the excitement it generated. The contest

Recent Posts by Others

Lora Ledet Manzo
Ratty T-shit contest entry..from USNA 1975 Ammy-Navy game

brought the shop 263 organic likes on its Facebook page. That
number may not sound like a lot, but Amato notes that they were
“high-quality likes” that have already generated three real sales
leads. “There are 13-year-old girls who have more likes than my
website will ever have, but it’s not going to generate them one
dollar of revenue,” he says. “For what I paid to do 13 T=-shirts, to
generate three leads, that was well worth it.”

Ambro plans to offer new contests monthly, in the hopes
that each will bring at least 200 more fans to its Facebook page
each time.

Call us toll-free 1.888.292.6282 to learn more
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Komet Creations is home to many embroidery friendly products.
Our original Lovie™ Baby Security Blanket has been an America favorite since 1991.

Our products are made with regard to high quality and safety, while providing terrific
value to both retailers and consumers. Komet Creations makes ordering easy

with the ability to mix and match products to meet our low minimum order.

All sixteen Original Lovie™ come gift boxed, are made of
soft huggable fleece fabric, and have satin trim accents
that are perfect to embroider on. Lovie™ blankets have been

selected as "one of 10 Best Toys" by Dr. Stevanne Auerbach.

Lovie Babies™ are a smaller version of our Original
Lovie™, with the same attention to detail and quality.
They come unboxed and are open at the bottom.

Babies ™

n

Personalizeable Pals™ make
a great personalized gift for
birthdays, holidays or just to say
you care. Available in many styles, : >
and 2 sizes, Personalizeable st Puppy

Pals™ are a consumer favorite for ! \

a variety of gift giving occasions. A Pers’;)an ||i!ze p
Customers:

.
Mention you saw

Komet Creations LLC

Fax: (800) 646 « 7415 B i SR by
July 31st, 2014

and receive 20% off

Toll Free: (877) 566 * 3807
Email: customercare@kometcreations.com
your first order.

Phone: (661) 775-0116
Website: www.kometcreations.com

”IIII[,”"
s,

()
© 2008 Komet Creations LLC. Lovie™ and Lovie Babies™ are trademarks of Komet Creations and can not be used without permission:
Circle 38 on Free Info Card or visit www.stitches.com/freeinfo



ECORATING SOLUTIONS

Five Steps

By Tonia Kimbrough

Refine a Logo With Specialty Thread
By choosing the right threads for a logo, you can refine it and up its quality past that of your competitors.
Here are frve steps to create a “high-resolution” logo in embroidery.

PLAN THE DESIGN.
What'’s the size of the design
you’'ve been asked to embroi-
der? And what is its applica-
tion? Will it appear on a cap,
or the left chest on a pique
sports shirt? Size the design
appropriately. If height is the
biggest consideration, you may
need to create more than one
design, digitized correctly, to
accommodate your client.

BRING SOMETHING
UNIQUE TO THE LOGO.
Experiment with the many
different thread types avail-
able. Metallic threads can offer
bling or, in this case, refined
elegance, while matte finished
threads offer clarity. If you're
doing caps, size the logo to the
max, but add an interesting
element or two. In this case,
mixing a 45-weight metallic
thread with a thin 60-weight
rayon allowed the letters to get
small enough and added an
element of sparkle for a tone-
on-tone effect.

2

PREPARE THE ART-
WORK.

Thicken up all elements to
meet the Imm criteria for satin
stitches. Eliminate extraneous
elements if possible. Measure
all elements, lettering and
columns. Go as wide as you
can while maintaining serifs

in any small lettering. Letters
shouldn’t go smaller than
6mm if you're using 40-weight
thread, but you can go down to
4mm with 60-weight.

24

CONSIDER SPECIAL
ELEMENTS.

On most caps, designs should
be set to sew from the center,
out and from the bottom, up.
An exception to this rule would
be determined by the target
material governing which part
of the design to sew first. With
this logo on a knit shirt, the

lily and word “Red” sew left to
right; “Vineyards” sews right to
the left. The flower is sewn by
itself. The sequence would be a
different consideration for caps.
Always test-sew on the actual
item to be embroidered, or on
fabric as similar as possible, to
see the results.

Madeira USA; circle 102 on
Free Info Card or call (800)
225-3001.

EMBROIDER YOUR
UNIQUE DESIGN.

Add a final element for maximum effect - here,
the lily petals sew in overlapping satin stitches
(remember, the maximum width for satin stitch is
8mm), in different directions, which gives it more
dimension than a standard fill. A color-matching
metallic is used for the inside of the petals, giving

ABOUT THE LOGO:

Rich Medcraft, owner of
StitchWise Embroidery Design
in Eagle Point, OR, and a found-
ing member of Madeira USA’s
NAMES (National Associa-

tion of Madeira Embroidery
Specialists) advisory board,
created this unique, high-end
logo on knit for his client using
Madeira USA’s 40-weight rayon,
45-weight smooth metallic

and 60-weight rayon. Contact:
www.stitchwise.com or at
stitchwise@earthlink.net.

the logo an enhanced appearance. The red flower is
40-weight and the outline 60-weight to give a crisp
look. Matching dye lots ensure consistent colors.
This last step keeps you ahead of your
competition and sets your work apart
from every other embroiderer in
town.
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D ECORATING SOLUTIONS

Decorating & Fabric Trends

Create a Three-
Color Look for

Special Occasions

dd sparks to your client’s next
Acelebratory or novelty T-shirt.

Dalco’s new Triple-Double precut
heat-applied lettering is a fast and easy
way to offer an exciting new look ideal for
spiritwear and fashion apparel, particu-
larly if the garment highlights a patriotic
message. Use it to showcase the colors of
the American flag — red, white and blue
for the Fourth of July, for example.

This concept incorporates the Yikes
font and allows you to choose from two
materials —Dal-Glitter or Dal-Sparkle —
and two colors. Lettering is cut in one
material/color, a border is cut in another,
and the color of the shirt shows through
for a dynamic three-color look.

DALCO ATHLETIC; CIRCLE 103 ON FREE INFO CARD OR CALL
(800) 288-3252.

The finished piece measures approxi-
mately 3 ¥2” x 10 ¥2”. It can be heat-
applied to cotton, polyester or cotton/
poly blends. For more information, visit
www.dalcoathletic.com

Scannable Patches to the Rescue

PENN EMBLEM CO. (AS1/77120);
CIRCLE 87 ON FREE INFO CARD OR
CALL (800) 793-7366.
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patch can do more than identify a person.

When combined with a QR code, it becomes a

scannable tool to identify someone and to provide
important information. To create such a patch, Imprints
USA, a subdivision of Penn Emblem Co. (asi/77120), and If I
Need Help, a California nonprofit corporation that reunites
lost children with their parents, have come together. The
QR Code ID Patches are sublimated with scannable codes
providing individual contact and emergency information.

A QR Code ID recently proved priceless for one Califor-
nia family. While at a large sports tournament, a 5-year-old
with Autism was separated from his parents. As the family
began searching the park a parent in another part of the park
noticed the boy and his QR Code ID. She scanned it and the
boy was reunited with his parents.

Imprints USA and Penn Emblem Co. are proud to have
partnered with Bruce and Erin Wilson, founders of the If I
Need Help organization to produce these safety patches. For
more information, visit www.grcodeid.org.

CLIPARTBOOM; CIRCLE 105 0N
| FREE INFO CARD OR E-MAIL
£) CONTACT@CLIPARTBOOM.COM.

TRANSFER EXPRESS
(AS1/91804); CIRCLE 104 ON
FREE INFO CARD OR CALL
(800) 622-2280.

Cheers for Collegiate
Apparel

re you college-ready? Headquar-
A tered in Oberlin, OH, the National

Association of College Stores
(NACS) is the professional trade associa-
tion representing the $10 billion collegiate
retailing industry. Its members include
nearly 3,000 college stores throughout
the U.S., Canada and more than 34 other
countries. NACS research finds the average
student spends $711 annually at their cam-
pus store. More specifically, $291 of what
they spend goes to a variety of products —
including insignia apparel.

Apparel suppliers and decorators are
ready to school you on the market. Transfer
Express (asi/91804) for example, offers a
free webinar on heat-printing for campus
bookstores. The presentation shows apparel
designs and print locations for school names
and mascots on a variety of apparel.

Tap into the lucrative Greek market with
a new package of fresh designs from Cli-
pArtBoom (www.dliparthoom.com). Offered
in vector format, these designs include
modern, trendy looks that are perfect for
the collegiate market. Cater to all sorority
and fraternity activities including bid day,
rush week and Spring Break. The Greek
Pack includes 35 designs in color and black
and white, 35 clip-art illustrations in color

and black and white, and 35 fonts.




Machine & Software Updates

Top -Notch Online Design Tools

INKSOFT; CIRCLE 109 ON FREE INFO CARD.

esigning custom apparel and
D imprints has never been easier

now that online tools for collabo-
ration and approval are on the market and
improving constantly. Here are three online
tools to consider:

1. InkSoft introduces Design Invite, a
new software feature that allows users to
e-mail customers and prospects invitations
that enable them to take part in the design
process. This easy-to-use tool provides
a unique way of engaging customers by
involving them in the creation of graphics
from their own desktop using the InkSoft
Design Studio, while at the same time facil-
itating communication and differentiating
printers from the competition. Learn more
at www.inksoft.com.

2. Cadworxlive, a Web-based graphic
design service for garment decorators
and sign makers with tools for design,

Quick Tip

Remove the remnants of a topper/stabilizer

production and promotion, is undergo-
ing a complete makeover. New features
include a mode-based designer that will
work with the Roland VersaCAMM and
the Epson SureColor F2000 direct-to
garment printer. Also new is an improved
VectorCut 2.0 cut driver. This online
designer has premium artwork created by
well-known artist Dane Clement of Great
Dane Graphics. It also includes a unique
process for creating split-front designs. It
can be used to create artwork for digital
cutters, digital transfers, printer/cutters,
screen printing, direct-to-garment printers
and appliqué when used in conjunction
with Twill Stitch Pro or Ioline 301 soft-
ware. Learn more at www.cadworxlive.com.
3. Transfer Express (asi/91804)
debuted an updated, more user-friendly
version of its Easy View online designer.
A how-to video gives users a complete
tour of the new features and how to
use it to create full-color, professional-
looking custom designs in minutes.
“Designing T-Shirts For Free” will show
how Easy View gives users more creative
freedom. You’ll learn how to choose
from graphics, layouts, type and colors
to create custom designs that clients can
preview or you can invite them to cre-
ate designs along with you. To view the
video, go to: http://www.transferexpress.

com/play-video?id=rNwbTC20FvU.

without water. New Heat N Gone offered by Flori-
ani Commercial gives you the stability you need
for embroidery without the need to wash residue

NEW PRESSES

Riley Hopkins
Manual Screen-
Printing Press

yonet Corp. (circle 107 on Free
Rlnfo Card) offers the powder-

coated, super-durable 2014 Riley
Hopkins press, available in matte black and
iconic neon Riley green. It features JoyStick
Registration for easy registration with
minimal effort. The new Wheel Detent
holds the platen in place to ensure quality
printing, and each press features sturdier
construction with minimal weight increase.

Hotronix Auto-Open
Clamshell Heat Press

Card) has added a quick-change
platen to new models of its Auto

S tahls’ Hotronix (circle on Free Info

away. This film can be completely removed by
using a heat press between the temperatures
of 260° to 300° Fahrenheit. Heat N Gone can be
used as a topping or a stabilizer. For more infor-
mation, visit www.florianicommercial.com.

Open Clam Heat Press. The feature allows
the user to simply flip open the quick-
change latch, lift out the platen and replace
it with another in a tool-free process that
can be completed in just a few seconds.

FLORIANI COMMERCIAL PRODUCTS; CIRCLE 106
ON FREE INFO CARD.
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Saving 9

WORKHORSE PRODUCTS; CIRCLE 110 ON
FREE INFO CARD OR CALL (800) 778-8779.

Video Highlights
Mach Manual
Printer’s Versatility

hop for a commercial-quality manual

press without leaving your office.

Workhorse recently released a video
that offers a close-up look at the Mach
manual printer line. The introduction
shows how these printers meet the needs
of growing and high-volume shops with
machines designed for accuracy, day-in/day-
out ease of use and durability.

The video highlights the large-diame-
ter, full-length center shaft with tapered
bearings and print station support struts
for maximizing rigidity and platen stabil-
ity, as well as other features designed for
long-lasting accurate registration. These
include the Mach’s welded steel construc-
tion and lightweight, cast-aluminum
center wheel for tight registration and
smooth, quick turns.

The demonstration also showcases the
Mach series’ cast-aluminum print heads,
which feature tool-free, dial-in off-contact
and large-diameter registration knobs with
x, y and z micro-registration and screen-
angle adjust. In addition to being capable
of using aluminum and wood quick-release
platens, these printers can accommodate
manual, automatic and oversized screens.
Mach printers come in a variety of sizes and
feature a lockable caster system, allowing
for mobility. For more information, visit
bttp:/fworkborseproducts.com/blog/mach-
manual-printer-series.
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ECORATING SOLUTIONS

End Costly Thread Breaks

ow costly can a thread break
be? Madeira USA offers a quick
online tool to help embroider-

ers know just how much revenue is lost
in production when thread breaks. This
easy-to-use calculator is available to all
at www.madeirausa.conz; drop down from
the “Services” tab and click on “Cost of a
Thread Break.”

For example, if you run a small shop, with
a single commercial embroidery machine
(one multi-needle machine = one head), you
run your machine at 1,000 spm (stitches per
minute), you charge $1.50 per 1,000 stitches
in a design that requires no digitizing, and
there are 15,000 stitches in the design,
enter these four underlined numbers to
learn what a single thread break in an hour
will cost you. While you should be able to

run 60,000 stitches in an hour, you’ve just

cut that down to 56,250. Your profitability
just went from $90/hour to $84.38/hour.
What should have taken 15 minutes per run
will take you 16, assuming you are pretty
efficient at re-threading your machine.
Instead of accomplishing four runs in that
hour, you'll complete 3.75. And, you've lost
about $1.50 per run, which translates to
$5.63 in that hour — and that’s a single-head
machine.

Madeira USA MarCom Director Alice
Wolf offers these tips: “First, start out with
a good, quality embroidery thread. Beyond
that, a break can be caused by poor tension,
an old needle that may have a rough burr,
the wrong size needle for the thread you’re
using or running the machine too fast on
an intricate design. Remember the wise
embroiderer’s adage: “T'ime is money. Don’t
waste it ”

J Product Pick

GREAT DANE GRAPHICS; CIRCLE 98 ON FREE INFO CARD OR CALL
(800) 829-0836 TO LEARN MORE.

( ; o wild this summer with animal
imprints. Great Dane Graphics
has added a wide range of new

designs to its wildlife stock art category. A

few examples include a cardinal, sword-
fish, crappies and wolves. Choose from a

generous assortment of themes including
African (lion, giraffe, gorilla, elephant,
zebra), fish (freshwater and salt water) and
tropical/resort (sea turtle, parrot, dolphin,
sea horse) to name a few.

All designs are high-quality, pre-sep-
arated four-color process stock artwork
that can be further customized with text,
logos or other graphics.

As part of the new Volume 4 Raster
Stock Art Collection, these designs come
in separate files for screen printing and
several types of digital printing. Screen-
printing files are separated and saved as
DCS 2.0 EPS files. Digital files are high-
resolution .png. These can be used for
direct-to-garment printers, dye sublima-
tion, large-format printing and more. For
printer/cutters, graphics are formatted as
CorelDRAW and EPS files. All images
include a cut line and extra bleed space
around the image to prevent white gaps.

All designs are royalty free.
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Not all machines
are created equall

15 Needle Single Head Compact

Check out the Innovative, NEW Pantograms GS1501

For 45 years, Pantograms has been the heart and soul of the commercial embroidery industry helping tens of thousands
embroiderers start and grow their businesses. We've used our knowledge to produce a high-quality, commercial grade
embroidery system that incorporates all of the necessary features for optimal performance requiring the least amount of
start-up capital. Not only do you get the latest innovative equipment backed with five year warranty, you'll gain Panto-
grams expert advice and stability. Pantograms has built its foundation on embroidery and we extend that wisdom to our
customers because we know what it takes to succeed — from your initial investment to training and support.

Built for millions of stitches — with each of our customers in mind.
Call to see how this embroidery solution can benefit you.

www.pantograms.com 1-800-872-1555

Circle 32 on Free Info Card or visit www.stitches.com/freeinfo



Runway

By Alissa Tallman

Trend Alerts

00K BOook

uly is an exciting month when it comes to fashion. Summer styles are at their peak, and brand-new fall looks are right around the

corner. Keep your eye on the following trends: First up, nautical designs are giving vivid primary hues like red and blue their due in

the spotlight. Next, aluminum, a Pantone favorite, casts its metallic sheen on fashions for both men and women and is slated to be
a major contender once September arrives. Last and definitely not least, rhinestones and crystals continue to bedeck everything from
dresses to blouses and handbags to shoes with dazzling bling.
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Apparel: Nautical Designs

Lacoste debuted a sporty lineup during New York
Fashion Week that included nautical-themed stripes
and solids. This super-comfy PJ-styled outfit displays
the classic red-and-blue nautical combo via subdued
shades for a unique look.
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Jeremy Laing

0

Color: Aluminum
This clubby sci-fi ensemble by Jeremy Laing put
aluminum in the spotlight during New York Fashion
Week. The radiant sheen of this grayish hue pairs
splendidly with darker neutrals like black and dark
brown.

Blumarine

e e — -
Embellishment: Rhinestones and Crystals
This gorgeous dress simmering with rhinestone
embellishments was spotted during Blumarine’s Milan
Fashion Week show. Glitter and glam pops off especially
well when applied to dark neutral backgrounds.



rends

Nautical
Designs

autical-themed

apparel set sail on

the summer runways
in whimsical and fun ensem-
bles by Hussein Chalayan,
Lacoste and Balmain. Dresses
and tops banded with red or
blue and white stripes were
a hot item, as were outfits
combining reds and blues of
various shades.

“The nautical theme is
an extremely popular trend,
from clothing and accessories
to shoes and hairstyles,” says
Heather Brunner Kelly, mar-
keting manager for Charles
River Apparel (asi/44620).
Kelly lists the most notable
trademarks of this trend:
“Horizontal stripes, stars,
anchor images and red, white
or blue [coloring] all represent
a timeless style appropriate for
women [and men)] of all ages.”

While Kelly considers
nautical apparel best for travel-
related businesses, she also
says it’s excellent for everyday
workwear, noting that the
promotional industry has a lot
to offer in this category.

Kelly suggests being
minimalist when integrating
this trend into an outfit. “Less
is definitely more. Just a few
accessories or a combination of
items is what makes this style
classy and sophisticated.”

Ash City USA
(asi/37127; circle

76 on Free Info
Card) distributes
this retro-styled
lightweight recycled
polyester jacket
(88188); decorated
by Kevin Orga,
owner of Pittsburgh-
based Embroidered
Apparel Solutions.

Charles River Apparel
(asi/44620; circle 77 on
Free Info Card) carries
this yarn-dyed hooded
rugby pullover (9574);
decorated by Janelle
Bolt, owner of Dundee,
OR-based Busy Hands
Embroidery.

This men’s antimicrobial
striped polo (FA5041)

is available from
Fersten Worldwide

Inc. (asi/53974; circle

78 on Free Info Card);
decorated by Janelle
Bolt, owner of Dundee,
OR-based Busy Hands
Embroidery.
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[rends

(COLOR
Aluminum

luminum is forecast
for instant success this
all. This enterprising,
pewter-esque neutral showed
up during Spring/Summer and
Fall/Winter Fashion Week
in both men’s and women’s
designs by the likes of Roberto
Cavalli and Jeremy Laing.
The presence of gray in
fall’s fashion lineup can’t
be underestimated. “This
shade, with all of its varieties
from dark to light, has been
observed in almost all of the
recent fashion shows,” says
Rima Kh, writer for Fashionis-
ers.com. “It’s really incredible
and tiber-impressive to watch
the ways in which fashion
giants have interpreted the
stylish shades of gray.”
The Pantone Color Insti-
tute describes aluminum as
“a futuristic stainless steel
shade that serves as a com-
plex neutral.” Pantone’s color
palette for the upcoming fall
and winter season consists of
somewhat staid but sophisti-
cated, elegant hues. Leatrice
Eiseman, the institute’s execu-
tive director, explains that
“this is a season of untypical
colors — more reflective of the
imagination and ingenuity,
which makes for an artful col-
lection of colors and combina-
tions not bound by the usual

hues for fall.”
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Stormtech Performance
Apparel (asi/89864; circle
80 on Free Info Card)
carries this water-repellant
women’s fleece hoodie
(SFH-1W).

This Nike
performance
backpack (TG0243)
with contrast piping
can be found at
SanMar (asi/84863;
circle 79 on Free Info
Card); decorated by
Kevin Orga, owner

of Pittsburgh-based
Embroidered Apparel
Solutions.

Driving Impressions (asi/50864;
circle 81 on Free Info Card)
distributes these eye-catching,
suede-accented women’s golf shoes
(15372); decorated by Stahls’ ID
Direct (asi/88984; circle 82 on Free
Info Card).



[rends

| EMBELLISHMENT |
Bling

tit’s shiny and it sparkles,

it’s stylish and on-point.

Current ensembles from
Prada and Diesel Black Gold
incorporate tons of bling,
proving rhinestones and crys-
tals are embellishments with
plenty of staying power.

Lee Romano Sequeira,
co-owner of Philadelphia-
based Sparkle Plenty Designs
Inc. (asi/88442), emphasizes
the significance of these
embellishments, especially
for women’s promotional
items: “Rhinestones are of
particular importance in the
promo products world. While
apparel makes up the larg-
est segment of the product
categories for promotional
items, bling decoration is
the one specifically feminine
form of decoration.” She
says that rhinestones provide
female clients with the kinds
of items they’re seeking.
“We’re always hearing from
women in the market that
they want something espe-
cially for them,” she says.

Sequeira says let clients
know you sell bling. Decora-
tors “can provide better ser-
vice to their female clientele
by making them aware of the
options available with bling,
not just in custom apparel but
with bling decals and crystal
body tattoos,” she says.

You can find this
outstanding red,
white and blue

crystal handbag
(318) at Artform,
LLC (asi/30230;

circle 83 on Free

Info Card).

The team at Sparkle Plenty
Designs (asi/88442; circle
84 on Free Info Card) added
crystals to this V-neck

tee (6405) from Bella-Alo
(asi/39590; circle 85 on Free
Info Card) and this tank top
with a private label.

A Finishing Touch
(asi/30025; circle 86
on Free Info Card)
distributes this
crystal-studded neon
mesh football jersey
(A182-102).
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ovens have long

been a staple item

in the promotional
industry, but they’ve gotten
quite an upgrade over the past
year or so. Whether you’re
seeking a shirt for the hospital-
ity industry or for a corporate
environment, here are some of
the latest trends.

Elson Yeung, product line
manager and designer for
Ash City USA (asi/37127),
points to button-down as
well as clean-collar looks.
“Clean-collar points tend to
offer a more fashionable and
contemporary touch of styling,
whereas button-down collar
shirts provide a certain profes-
sional and welcoming appear-
ance,” he says. “The main idea
is to make sure both options
are within your wardrobe.”
Another current trend in
wovens, Yeung says, is perfor-
mance. “The availability of
performance features beyond
your typical woven is a hot
trend right now, as many new
styles incorporate moisture
wicking within woven shirts to
keep wearers dry and comfort-
able all day long,” he says.
Jackie Whitfield, vice

president of merchandising at
Trimark Sportswear Group
Inc. (asi/92122), cites other
trends. “There’s a significant
interest in checks and ging-
ham yarn dyes for both men’s
and women’s woven shirting,
and wrinkle-free and wrinkle-
resistant finishes are becom-
ing a necessary requirement,”

Whitfield says.
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SHOW HORSES

This women’s o
button-down \ t Lt
(78690) can be
found at Ash City TR T T
USA (asi/37127; circle < b

G - Bodek and Rhodes
76 on Free Info ke | 1

(asi/40788; circle 88

on Free Info Card)
distributes this silky and
supple women’s sateen
woven (V0219); choose

| from several colors,
including almond, Danish
blue and sage.

Card).

LOTUS

TECHNOLOGY |

Trimark Powered by
Leed’s (asi/66888; circle
89 on Free Info Card)

is where you'll find this
women’s long-sleeve
shirt (TM97654) featuring
a subtle check print.
Choose from china

blue, lavender/white,
matchstick and gray
storm.

Abacus Solutions LLC
(asi/30279; circle
90 on Free Info
Card) distributes
this women’s
3/4-sleeve non-iron
button-down (RH69);
choose from several
colors, including
deep red, celery and
teal; decorated by
Janelle Bolt, owner
of Dundee, OR-
based Busy Hands
Embroidery.

This lightweight
poplin woven with
roll-up sleeves (5288)
is available from
Edwards Garment
(asi/51752; circle 91 on
Free Info Card).



Hammacher
Schlemmer
(asi/59444; circle
93 on Free Info
Card) offers a
spectacular range
of pool accessories,
including these
photochromatic
swim goggles

wimwear will surely

inspire this season.

Designs and styles are
innovative and daring, and
reference everything from
Bollywood fashion to men’s

1960s surfer culture. ‘ (83998).
For women, embellish- This one-piece
. . women’s suit
ment is queen. Monika Rene, (101045F) featuring
customer service representa- anylon/Lycra lining
. . is available from

tive at Bishop Garment Co. Gulbenkian Swim
(asi/40585), says, “Swimwear Inc. (asi/58650; .
in 2014 is all ab circle 92 on Free L -4 ' .8
in is all about accents Info Card); choose — = \
and features a variety of from royal blue, 1

. .1: black and red. v 5.
embroidered detailing and BRSSO & SRS |
gllde’d h:jlrdware, making this Wet Effect Inc. ] i
year’s suits more glamorous (asi/98103; circle 94 on J

Free Info Card) carries |

than ever,” she says. Addition-
ally she details a few other
types of embellishments:
“This year’s trends focus on
crochet, strings and fringe.
Crochet makes for a bohe-
mian beach look, perfect for

this neon rash guard
(RG-100L); choose

from gray, lime, pink or | _ i
yellow. It was decorated 5

by Kevin Orga, owner
of Pittsburgh-based
Embroidered Apparel
Solutions.

free-spirited fashionistas,”
she says. “String accents are a
standout style. Finally, fringes
will remain in full force in
2014, but they’ll be bigger
and bolder — and they’ll cer-

Bishop Garment
Co. (asi/40585;

tainly take center stage.” (I;irdel 9f5 on
ree Into
For men, shorter board Card) carries
shorts are in considerable this knockout
sublimated

vogue. Stan Rudman, owner

of Sportailor Inc. (asi/88796),  EvaSportswear
: (asi/52834; circle 96 on
: Free Info Card) carries
to retro trends. “We’re seeing “.--. these men's striped
board shorts (18486) in
medium black, medium

bikini (2079).
says this resizing is adhering

a return to the original volley

length, with a 16” outseam,” red and medium yellow;
« _ decorated by Kevin Orga,
he says. “Board-short lengths owner of Pittsburgh-

are shorter now because based Embroidered
they’re tying back to retro Apparel Solutions.
styles, which are bigger than

ever and here to stay. But,

These men’s surfer board shorts
(M036680) can be found at Sportailor
Inc. (asi/88796; circle 97 on Free Info
Card) in a range of colors, including
orange, red and black; decorated by
Penn Emblem Co. (asi/77120; circle 87
on Free Info Card).

longer shorts will always be

in style.”

stitches.com --JULY 2014 41



ver since child-

hood, when Susan

Elliott received an
embroidery kit from her
grandmother for Christmas,
needlework has played a
central role in her life. “No
matter where I went or what
I did, I always sought out
local embroidery methods
and spent most of my free
time embroidering,” she
recalls. After receiving formal
training at Atlanta’s Japanese
Embroidery Center in addi-
tion to taking courses with
the Embroiderers’ Guild,
Elliott began to find her own
artistic voice.

“I find inspiration for my
designs from my own life,
whether it’s the books I read,
the places I go, the movies I
see or people I know,” Elliott
says. “All of them inspire me
to create an embroidered tex-
tile to tell a story.” And tell
stories she does with sewn
3-D characters such as Alice
from Alice in Wonderland and
even Audrey Hepburn, the
latter appearing in a piece
Elliott based on Breakfast at
Tiffany’s.

Elliott is well-versed in
numerous embroidery tech-
niques: “I use all of the dif-
ferent approaches in working
on a piece to get my point
across, and there are no sup-
plies that are off limits.” She
labels this her “mixed-media
approach” to embroidery, but
claims it’s mostly crazy quilt-
ing and stumpwork that she
takes after.
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Inspiration: Susan Elliott

Susan Elliott is well-
versed in numerous
embroidery techniques,
including petit point,
whitework, canvas work
and crazy quilting, and
tries to use as many

as possible in her busy
artwork.

Susan Elliott blogs regularly at Plays
with Needles (plays-with-needles.
blogspot.com), where images of her
past work and current pieces can
be found.
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AUTOMATE ;

YOUR
SHO

From design shortcuts to paperless
offices, there are many ways to
streamline your processes and increase
your efficiency. We explore a few ways
shops are using software to save time.

By Theresa Hegel
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an Calahan of Oaktree Embroidery in Oak-

land, CA, remembers one of the first moments

she realized how much time she could save

using software. She and her sister were attend-

ing a trade show not long after opening her first

embroidery shop 14 years ago. Ata class for Corel DRAW

add-on program Smart Designer Pro, Craig Mertens,

owner of Digital Art Solutions, asked how many deco-

rators had trouble creating an arched text effect. Hands
shot up across the room, Calahan’s included.

When clients wanted their text arched, Calahan was

accustomed to cutting out individual letters, then plac-

ing each by hand to give the spelled-out word that dis-
tinctive curve. “To put the letters on, it was painstaking
and horrible,” she says. After seeing Mertens click three
buttons to make perfectly arched text appear onscreen,
Calahan leaned over to her sister and whispered, “Hand
me my purse.” She purchased that early version of Smart
Designer and never looked back.

These days, Calahan can rattle off a long list of soft-
ware she’s tried and programs she can’t do without, from
one that digitizes her tackle twill files with the push of
a button to another that helps her easily create and cut
rhinestone designs. “The way business was 14 years ago
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to the way it is today, it’s completely soft-
ware-based,” she says.

There are so many software packages
available to help automate an embroidery
business, streamlining the process from the
time an order is placed until the finished
product is picked up or shipped. But many
shops, even larger ones that appear to be
thriving, aren’t taking advantage of available
technology. Or, they’re relying on a cob-
bled-together combination of competing
programs and stacks of paperwork or maybe
even an order hastily scrawled on the back of
an envelope.

“It’s startling how these businesses are
successful, and it’s almost by mistake,” says
J.P. Hunt, vice president of sales and market-
ing at InkSoft, which develops online design
and business software for decorators. “Peo-
ple spend more time managing their Fran-
kenstein system and processes than they do
running their business.”

One of the problems shared by many
small-business people is the lack of value
they place on their own time, according to

Ed Levy, director of software technologies at
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Hirsch International (asi/14982) and owner
of Digitize4u, an embroidery and digitizing
operation. He’s talked to shop owners who
would rather spend two days digitizing a
piece of art than shell out $50 to outsource
the work. In the long run, he says, the shop
owner ends up losing more money than was
saved; the hours lost to digitizing could have
been better employed marketing the busi-
ness or making sales, potentially bringing in
hundreds, even thousands, of dollars.

In the same way, software that automates
a shop’s processes comes at a price, but it’ll
help a shop save time, increase efficiency
and ramp-up production. “If you have some-
thing that’s repetitive and you can replace
that process with automation, it’s counter-
productive not to do it,” Levy says. The
other huge benefits of automation software
are error-reduction and consistency: “Auto-
mation is a series of set-in-stone rules. If I
put a process in place for handling long text,
that process is going to occur over and over
and over consistently,” he says. “You don’t
have that judgment call; you have pure, hard,

factual actions.”

USE DESIGN SHORTCUTS

It’s pretty much standard for a shop to cre-
ate artwork with graphic design programs
like CorelDRAW or Adobe Illustrator, but
oftentimes no one in the shop has formal
graphic arts training. Luckily, there are add-
ons like Smart Designer Pro that drastically
cut down the learning curve and add count-
less shortcuts and features to such programs.
“Somebody can be instantly effective in
it,” Mertens says of Smart Designer Pro.
“You're just making choices, instead of hav-
ing to learn steps. Something that could take
months to learn in CorelDRAW, they can
do that in minutes.”

The program turns text effects that once
could be achieved only through 20-step pro-
cesses and condenses them into the click of
a button. Calahan estimates that she only
requires about a quarter of CorelDRAW’s
functionality to run her business, and she
doesn’t have time to click through “every
little box” to explore all the features or do
complicated things like creating split-front
tackle twill artwork for jerseys from scratch.
“I need to be able to have the tools right at



my fingertips,” she says. “It just really takes
CorelDRAW back to a level of under-
standing. I have no graphic art background
behind me at all, but I can create some killer
stuff.”

Many software packages also offer high-
quality clip art to jump-start creativity, and
interactive design templates, such as one
in Smart Designer Pro that allows users to
throw together a professional-looking sales
flier in five minutes. It doesn’t make sense
to spend an hour putting together a sample
design to attract one client, but if you can
spend an hour creating fliers for 15 poten-
tal clients, it’s time well spent, Mertens says.
“It’s a phenomenal marketing tool,” he says.

When it comes to converting a design
into stitches, software that recognizes vector
artwork can cut the design process by sev-
eral hours, depending on how complicated
the design is. Vector recognition preserves
the shapes of an electronic design file, sav-
ing the digitizer from having to redraw the
design, Levy says. “Now, the digitizer’s role
is just assigning stitch types and workflow,”
he says.

Most embroidery software also has smart
functions that automatically apply suitable
underlay, pull compensation and stitch den-
sity settings for different fabrics.

MANAGE A PAPERLESS BUSINESS
Many shops are slaves to their paperwork,
with owners losing valuable time when they
have to search through stuffed file cabi-
nets or teetering stacks of purchase orders.
“We’ve seen some very large-volume com-
panies running on paperwork,” says Jay
Malanga, president of ShopWorks, which
makes the business management software
OnSite. “It’s brutal; their costs are a lot
higher than if they were automated.”

Good business management software
can help a shop better track its orders. The
more hands involved in processing and ful-
filling an order, the more important it is to
stay organized. Paperwork can help with
this, but what happens when you have to
change an order? Or when you need to pro-
cess a reorder six months after the original

is placed? How much time do you waste
sifting through paperwork? How often are
mistakes made? With business management
software, it’s easy to change an order and
make everyone in the company aware of
that change without having to reprint and
redistribute paperwork, Malanga says. And
if you get a reorder, it’s simple to bring up
the original and clone it, he adds.

Business management software should be
seamless through all aspects of your busi-
ness, from accounting to order process-
ing and fulfillment, allowing you to enter
data once, instead of having to input the
same information in several places, he says.
Another bonus: Programs like OnSite inte-
grate with UPS and FedEx shipping pro-
grams, pulling their data into your shop’s
records for easy package tracking.

AUTOMATE PRODUCTION

Once your orders are stored electronically,
whether in a simple spreadsheet or in more
robust business management software, you
can make that data work for you, using
software to cut down on human error and
increase your efficiency. One area where
this is really valuable is in fulfilling orders
with variable data, such as jerseys with indi-
vidual names and numbers for youth sports
leagues.

In the old days, Calahan remembers,
Little League moms would write children’s
names on a piece of tape, stick it on a blank
jersey, and her shop would take it from
there. This, of course, led to many mis-
spellings. “Sometimes you can repair it, but
most of the time you’re buying a new jersey,
which is very costly,” she says.

Now, she gets the information electroni-
cally, significantly cutting down on mistakes.
When personalization is done manually,
data shows that at least 5% of the orders
have errors, says Brian Goldberg, president
of Pulse Microsystems, which developed
Pulse ID and other software. “If we elimi-
nate the human interaction, we can elimi-
nate the errors completely,” he says.

Pulse ID takes electronic order data —
things like the desired color, the text, design

WHAT TO ASK
BEFORE BUYING

Purchasing software is a big decision. Not
only will it put a dent in your wallet, but the
software you choose will, in many ways,
dictate how your business runs for years to
come. It’s not a decision to be made lightly,
says Jay Malanga, president of ShopWorks.
“People should understand it’s a process.
They really should spend time evaluating
software packages,” he says.

Here are a few questions to consider:
Does the software do what I need it to
do? Any company can say its software is
tailored to your niche, but that doesn’t nec-
essarily make it so, Malanga says. Find out
what specific features are available to meet
your needs, and make sure the software is
compatible with what you already have in
place.

How long has the software vendor been
inbusiness? Seeking out a “reliable long-
term vendor” can give you peace of mind,
says Brian Goldberg, president of Pulse
Microsystems. “You want to know that
you're dealing with a substantial company
with history that’s not going to leave you in
the lurch,” he says.

Who else has bought the product? Ask
for testimonials or seek out online reviews
to determine how satisfied other customers
are with the software you're researching.

What kind of training and supportis
offered? Fancy automation or design soft-
ware does you no good if you don’t know
how to use it. Make sure the software com-
pany is committed to training its clients,
whether by sending someone to your shop,
offering classes or regularly posting online
videos and tutorials. If you run into glitches
later on, you want to know technical sup-
port is readily available. Some software
companies even provide shops with 24/7
support (for an extra charge, of course).

How oftenis the software updated?
Make sure the company regularly updates
the program to keep up with the latest
decoration trends and challenges. You need
to ensure the product will be maintained
and enhanced well into the future.
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Cover Story

o6 If you have something that’s
repetitive and you can replace that
process with automation, it’s
counter-productive not to do it.%®

Ed Levy, Hirsch International (asi/14982)

placement and whether there are color or
text changes in a template — and converts it
into a form easily read by the embroidery
machine, he says. There’s no need to carry
a disk or thumb drive to the machine — the
order is processed and sent automatically in
a matter of seconds. Once a machine opera-
tor is ready to print, he or she just scans a
barcode on the garment and puts it on the
machine. Operators don’t even have to set
the needles; it’s all done for them, Goldberg
says. “It’s a big elimination of labor costs,”
he adds. “We have some clients who handle
as many as 200,000 designs a day. If you had
a human dealing with those, it wouldn’t be
possible.”

He gave an example of one business that
was able to triple production after imple-
menting the software. The company spe-
cialized in personalized dog collars. The
work involved — typing in data, sending it
to the machine, mounting the collar and
setting the needle — meant each employee
could handle only two machines, he says.
Thanks to production automation from
Pulse, each operator now is able to oversee
six machines without trouble.

TAKE YOUR DESIGN ONLINE

Another way a shop can save time is to add
an online design studio. Customers love
how easy, convenient and fun they are, and
online designers lift the burden of art cre-
ation off the decorator’s shoulders. The big-
gest holdup in the decoration process often
is getting a client to approve the artwork,
Hunt says. “Until you can get a customer
fired up about a design, you can’t really get
to the next level. You can really be efficient
and remove the bottleneck by delegating
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design to your customers,” he adds.

With sites like CustomInk and Zazzle
steadily growing in popularity, customers
have begun to expect all custom decorators
to offer similar services. “Being online with
a great, functional website is as critical as
having the phone and power connected to
your business,” says Brenden Prazner, prod-
uct marketing manager at DecoNetwork, a
software company that offers online design
and business tools. “Without it, you cannot
compete, and you won’t last as a business.”
Not all online design software on the mar-
ket today can accommodate embroidery,
but the number of programs that can has
been growing.

Australia-based decorator The Print Bar
has been using an online-based design and
management system since it opened in
2011. Empowering customers to design
their own T-shirts has really freed up
employees, says Athalia Foo, marketing
manager. “In the past, custom-design busi-
nesses like ours would have involved a great
deal of one-on-one interaction with clients
to place orders and create designs,” she says.
Those one-on-ones cut into efficiency and
productivity, significantly lowering output.
With an online designer, customers can log
on and start creating whenever and wher-
ever they want. “It gives our customers
great self-satisfaction when they have the
power to create their own custom garments
from scratch themselves. It’s a truly thrill-
ing and often a very special experience,”
Foo says.

THERESA HEGEL is a senior staff writer for Stitches.
Contact: thegel@asicentralcom; follow her on Twit-
ter at @TheresaHegel.

AUTO-DIGITIZING:
HYPE OR HELP?

With all the focus on automation, one
buzzword being bandied about is auto-
digitization. It’s a feature of just about
every embroidery/digitizing platform

out there, but is it practical to use in a
production setting? For most experts, the
answer is no. “It’s not a reality,” says Ed
Levy, director of software technologies
for Hirsch International (asi/14982). “You
might get lucky every once in a while and
have a design work, but true digitization is
far from an automatic process.”

Once you run a design through an
auto-digitizer, it still needs to be cleaned
up and edited. The auto-digitizer may put
a color in an area where there shouldn’t
be color, or stitch in the wrong direc-
tion, creating an inefficient workflow.
Some people like to use a combination of
automatic and manual processes, editing
a design file after running it through the
auto-digitizer, says Clark Collins, director
of training for Wilcom America, which
developed the Embroidery Studio design
software. “You don’t have to start from
scratch,” she says.

But other digitizers don’t like to give
up that control. “I'm probably old-school,”
says Doris Boyer, who runs Mom’s Sewing
Room, a home-based business in Aurora,
Ontario. “I like to do it myself. | guess I'm a
control freak.”

One good way to make use of the auto-
digitization tool, however, is to estimate
stitch counts to quickly put together a
price quote, or to simulate an embroidery
design to help land an order, says Brian
Goldberg, president of Pulse Microsystems.
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You’ll find the newest and newly
upgraded software in business
management, digitizing and
graphics, monogramming and
lettering, and more - with real
user reviews - in this special
annual section.

By Sara Lavenduski and Nicole Rollender
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BUSINESS MANAGEMENT

ASI SmartBooks

ASI Computer Systems,
Cedar Falls, TA; (319) 266~
7688; www.asicomp.com

Cost: Contact manufacturer
for price.

What it is: ASI SmartBooks
is business management soft-
ware that allows companies to
manage all intricate business
processes with a single, flexi-
ble, powerful business applica-
tion. It integrates accounting,
sales, marketing, order entry,
inventory, purchasing, ship-
ping, reporting and product
sourcing from ESP into one
application.

What’s new:

* Artwork tracking, decorator
instructions, size/color matrix
and tracking on additional
charges/costs for wearables
orders

* Drop ship, inventory and
customer-owned inventory
order management

* Custom user-defined order
tracking.

Key features:

* Fully ESP-enabled

* Ability to pull product data
directly from user’s database
or ESP when adding products
* Data for each customer
prefills the purchase order
and order costing for instantly
cutting checks

* Ability to move from quote
to cash without rekeying data
® Pre-set with over 100 of the
most-used reports, which can

be customized.

Buyer’s note: This software is
designed for companies in the
advertising specialty indus-
try looking to save time and
money by managing the entire
front- and back-office func-
tions with a single application.

Fast Accurate Bids

Fast Accurate Bids LLC, Bell-
ingham, WA; (360) 752-3310;
www.fastaccuratebids.com

Cost: $297; no monthly fee,
free customer support and
30-day free trial

What it is: Fast Accurate Bids
is new PC-based estimating
software for embroiderers,
screen printers and other
apparel decorators. In less
than two minutes, users can
create finished, professional-
looking bids ready to e-mail
to customers or print. This
software is the result of three
years of collaboration between
a screen printer and software
professionals.

Key features:

® Support for all types of bids,
including mixed item bids and
itemized pricing

* Create pricing profiles for
different types of customers
and jobs, such as typical pric-
ing, schools, nonprofits and
contract work

* Includes updatable item
pricing for alphabroder
(asi/34063), American Apparel
(asi/35297) and SanMar
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® Quick to set up, and easy to
learn and use.

Buyer’s note: This software is
suited to new and established
apparel decoration companies.
For shops uncertain about
what to charge, the built-in
pricing, based on a wide sur-
vey of industry data, can be
used without changes. For
shops with established pricing,
even the most complex pricing
structures can be easily and
reliably matched.

Impress

Precise Software, Chaska,
MN;; (888) 496-9996; www.
precisesoftware.net

Cost: Modular design; contact
vendor for pricing.

What it is: Impress is business
management ERP software
designed for businesses in the
decorated apparel and promo-
tional products industries.

What’s new:

® Online Web stores and a
customer Web portal

® Barcode order tracking

* Windows 8 compatibility
Key features:

® Order entry designed for
decorators’ unique require-
ments, such as multiple deco-
rations per garment or order,
name drop, personalizing
details and more

* Auto-generate purchase
orders based on sales order
needs, on-hand inventory and
required safety stock; can also
auto-generate invoices from
sales orders

® Manage artwork and artists
® Print work orders and
departmental worksheets

* Manage multiple types of
inventory, such as customer
supplied, stock, non-stock,
drop ship

® Drag-and-drop production
scheduling

* Shipping integration with
UPS and FedEx.

PulseID

Pulse Microsystems Ltd., Mis-
sissauga, ON; (416) 855-1650;
www.pulsemicro.com

Cost: Contact distributor for
price; in the U.S., contact
Hirsch International, www.
bic.us.

What it is: PulselD offers ver-
satile applications and power-
ful design engines for embroi-
dery, print and more.

Key features:

¢ APT toolkit enables software
and application developers to
add embroidery and digital
print functionality to their
own websites and internal
applications

® Web modules allow custom-
ers to complete personalized
designs on a user’s website in
minutes

¢ Automation solutions stan-
dardize critical production
processes to increase efficiency
and eliminate costs from
manual errors

* Networking capabilities
offer detailed reports and sta-
tus information on machines,
designs and operator effi-
ciency, ensuring high produc-
tivity levels from machines
and operators.

Buyer’s note: PulselD offers
online and offline automa-
tion solutions for all shops
that offer embroidery, digital
printing, laser and rotary
engraving, and rhinestones.
The software is designed to
integrate into a shop’s current
production processes.

OnSite 8
ShopWorks, West Palm
Beach, FL; (800) 526-6702;

www.shopworx.com

Cost: Based on total number
of concurrent users. Cloud
version starts at $347 per
month; users have the option
to host data on their server.
What it is: This business-
management software allows
a user to manage order entry,
purchasing, production, sales,
marketing and accounting.
It’s a single, integrated pack-
age designed for embroidery,
screen-printing and promo-
tional products companies.
What’s new:

¢ Cloud version

¢ Inventory app that works on
Apple iPad or other mobile
devices

* Accounting improvements.
Key features:

* Ability to manage entire
business in a single application
* Runs on Windows and/or
Mac platforms

* Cloud-based or runs on
user’s individual server

* Integrates with websites.

QuickP Plus 2.0

Kornit Digital, Mequon, WT;
(888) 456-7648; www.kornit.
com

Cost: Contact vendor for pric-
ing.

What it is: Quick P Plus 2.0 is
a complete design, order, cre-
ate and print workflow system.
What’s new:

* Connect more than one cre-
ator station to a central data-
base through LAN/Internet;
multiple stations create and
upload files to same location

* Transfer design files and
printer setup information into
a Hot Folder to auto-send
completed designs to software
¢ Input product quantities to
program; software automati-
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cally changes products and
styles available for production
based on current inventory.
Key features:

* Combines easily accessible
interface with improved func-
tionality for mass personaliza-
tion

* True live viewing experi-
ence — design changes update
instantly on screen, giving a
clear visualization of the final
product before printing

® Drastically reduce the time
it takes to prepare an order,
so machines keep printing

* Auto-generate personalized
designs: Create a single tem-
plate and use comprehensive
variable data solution to out-
put multiple designs

* Manage colors and trans-
parency: Advanced color-
swapping tool can identify
and swap shades/transparency
in multiple areas simultane-
ously.

Buyer’s note: Created spe-
cifically to support Kornit
direct-to-garment printers
and the NeoPigment process,
this program connects Kor-
nit printers to a centralized
design database and to cus-
tomers.
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DIGITIZING & GRAPHICS

BERNINA Embroidery
Software 7

BERNINA of America,
Aurora, IL; (630) 978-2500;
www.bernina.com

Cost: MSRP DesignerPlus:
$1,999

What it is: BERNINA
Embroidery Software 7 is
the latest version of BER-
NINAs embroidery software.
It includes 3-D effects, simple
editing and extensive letter-
ing options that give sewists
a chance to enjoy advanced
embroidery software. Users
can quickly preview designs
in alternate colors with the
Color Wheel, create motifs
with automatic digitizing and
fine-tune them with various
editing features — all on an
intuitive user interface with
larger icons.

What’s new:

¢ Advanced monogramming
and lettering

* Auto-digitizing and full man-
ual digitizing functionality

® 3-D effects, including
StumpWork, Trapunto and
PunchWork.

Key features:

* Hundreds of built-in, ready-
to-stitch designs

* Multi-hooping enhance-
ments for digitizing registra-

tion marks

* Artistic view of pattern fills,
borders and stamps

* Lettering additions such as
micro lettering, run alphabets,
3-D alphabets and calligraphy
¢ Choice of women’s, men’s or
children’s apparel for a design
background

* Integration with COREL
Essentials X6.

DesignShop V9

Melco, Denver; (800) 799-
8313; www.melco.com

Cost: Contact distributor for
price.

What it is: This digitizing
software is available in mul-
tiple levels for various business
applications.

What’s new:

* Auto-digitizing feature
converts vector graphics to
embroidery in seconds

® Scan & Sew Technology
enables embroidery files to

be stored in barcode format;
barcodes can be printed on

a production ticket and then
scanned into the AMAYA
machine. This feature boosts
production and accuracy, espe-
cially in multi-head configura-
tions.

Key features:

e Available in four levels; users

choose the level appropriate
for a specific embroidery busi-
ness

¢ Fabric profiles enable opera-
tor to assign information (such
as stitch density) to specific
fabrics; save and use as needed
* Underlay enables design-
ers to choose from multiple
underlay styles. Digitized
objects maintain color proper-
ties, even when copying and
pasting.

User review: “I’ve been in busi-
ness for 28 years,” says Chuck
Northcutt, owner of Seattle-based
Creative Promotions, which
specializes in large corporate
embroidery orders and direct-
to-garment printing. “I actually
taught DesignShop to new users
for about 15 years. This software
is amazing. Say you have a run
of 1,000 flags, and five heads are
stitching in red, five in white and
fwe in blue. If there’s a thread
break, it’ll stop and use other
multibeads as backups. It keeps
the machine sewing.” DesignShop
was one of Northcutt’s first expe-
riences with on-screen digitiz-
ing, as opposed to manual. “It’s
very easy to learn,” be says. “It’s
Windows-based and very user-
intuitive.”

Embroidery Operating Sys-
tem (EOS)

Compucon USA, Stokesdale,
NGC; (336) 294-0604; www.
COmpuconsa.con

Cost: $695 to $5,000

What it is: This professional
embroidery software suite for
digitizing quality embroidery
lettering and designs includes
the ability to transfer designs
from the computer directly to
the embroidery machine.
What’s new:



* Conversion of stitch designs
for fuller editing capability
and appliqué lettering

¢ Font profiles

® Monogram lettering level
with suitable font styles

® Plug-ins for CoreDRAW
and Adobe Illustrator

® Operates on Windows XP,
Vista, 7 and 8.

Key feature: Professional
control parameters and assign-
ment of colors to needles.
Buyer’s note: This software is
suitable for all machine table
pantograph sizes. It contains
all major machine sew formats
and features unlimited one-
on-one online live training for
current versions. Addition-
ally, font profiles are useful to
retailers who incur inconve-
nient staff turnover.

EmbroideryStudio Designing
e3.0

Wilcom America, Norcross,
GA,; (800) 657 7500; www.
wilcomamerica.com

Cost: Contact vendor for
pricing.

What it is: This design soft-
ware offers multi-decoration
for printing, embroidery and
bling. The vendor offers free
online training, support and
in-house training in its Atlanta
office.

What’s new:

¢ User-friendly wizard auto-
mates user’s settings based on
fabric selection from under-
lays to stitch density and com-
pensation

* Automatic bordering/outlin-
ing on all fonts

* Over 170 keyboard embroi-
dered fonts

¢ Full license of CorelDRAW
X6

* Ability to build a software
package as shop grows with
Wilcom Elements; add func-
tionalities on an as-needed
basis.

Key features:

* Wilcom stitch processor for
true object-based editing of all
major stitch files

* Embroidery lettering and
branching

* 13 digitizing input tools and
auto-digitizing with the abil-
ity to edit all design elements
after conversion

* Corel DRAW integration.
User review: Doris Boyer,
owner of Mom’s Sewing Room
Custorn Embroidery in Aurora,
ON, embroiders everything from
towels, aprons and blankets to
shirts, jackets and caps, while
offering minimums of just one
piece. She also creates baby gifts,
including plush animal apparel
and embroidered aprons for dolls.
“There’s a learning curve with
Wilcom’s EmbroideryStudio
Designing 3.0 software because
it’s so powerful,” Boyer says. “The
best way to overcome it is to take
advantage of the free in-house
training the vendor offers. I've
attended it three times, each time
1 upgraded, and they’re always
congenial and welcoming. It was
worth paying the travel costs to
be there.”

Floriani Total Control Ver-
sion 7.25

Floriani Commercial Prod-
ucts/RNK Distributing,
Knoxville, TN; (877) 331-
0034; www.florianicommercial.
com

Cost: Contact manufacturer
for price.

What it is: This complete
digitizing and embroidery

fucoms

EMBROIDERY

> E3
& e § ComiDRAW

For multi-decoration design
professwn:'

Wilcom Embroidery Studio

FIVE generations of
Floriani expertis

to help you POWER up d
PRODUCTIVITY and PROFITS  ALL in ONE affordable package

i

Floriani Total Control Version 7.25

software solution offers letter-
ing, editing, intermediate and
advanced digitizing tools.
What’s new:

* Design splitting, advanced
run-stitch mode, social net-
work upload, variegated thread
support, text on path feature,
enhanced auto-digitizing con-
version and more

* Design Analysis includes

a production section for
modifying settings for multiple
machines

* Ability to see design dimen-
sions and stitch information,
including total stitch count,
number of colors and number
of trims.

Key features:

* Save designs as images to
send to customers.

¢ Fully edit DST files as well
as density, stitch length, object
size and shape, stitch angles,
start and end points, underlay
and more

* Full digitizing capabilities,
including tools to create appli-
qué, tackle twill, sequin, che-
nille, Appli-Stitch and cross-
stitch designs

* Save2Sew feature modifies
designs for over 60 different
fabric types and provides stabi-

lizer recommendations

* Design library gallery pro-
vides a quick view of saved
designs with the ability to drag
and drop files directly onto
work page

*Works with any embroidery
machine; can be used on a Mac
modified to run Windows

* Over 140 keyboard fonts.

Forté by Pantograms
Pantograms Mfg. Co. Inc.,
Tampa, FL; (800) 872-1555;
WWW. PANtOZIAIS.com

Cost: Contact vendor for pric-
ing.

What it is: Forté comes in
three levels: the FortéLE let-
tering and editing program,
the FortéID intermediate digi-
tizing program, and the For-
téPD advanced professional
digitizing program.

What'’s new: Windows 8 com-
patibility and additional thread
colors.

Key features:

* Accommodates vector art-
work for easier digitizing

¢ Users can import and
auto-digitize vector designs

as stitches using DRAWings
Converter

* Over 250 pre-digitized fonts
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Brother PE-Design
NextV.9.2

Smart Designer Pro

in five categories

* Lettering controls for adjust-
ing line spacing, kerning

and word spacing, as well as
controlling character size and
width, character angle, para-
graph justification and mono-
gram sizing.

User review: fosh Orosco,
owner/digitizer at Spring Hill,
FL-based StormRider Embroi-
dery and Custom Digitizing,
specializes in custom designs for
direct embroidery customers and
other embroidery companies. The
team also creates custom patches
and direct embroidery on many
items, including welcome mats,
bike club leathers and canvas
shoes. ‘As a digitizer; one of the
features in Forté that I rely on is
Design Information,” Orosco says.
“It gives me information on each
section of stitches that I create and
lets me easily make changes, like
adding and removing lock stitches,
changing the order and grabbing
different sections.” Orosco also
appreciates that Forté allows him
to create custom keyboard fonts,
50 he can use any true-type font
that a customer bhas chosen. “The
editing features in the program
are awesone and easy to use,” he
adds. “I can create amazing stitch
art that our clientele has come to
expect from us over the years. If
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you’re new to commercial embroi-
dery or are thinking of getting in
the business, this is a great prod-
uct to have.”

PE-Design Next V. 9.2 + CW
Upgrade With 4-Needle Cut-
work

Brother International Corp.,
Bridgewater, NJ; (800)
4-A-BROTHER; www.
brothersews.com

Cost: Contact manufacturer
for price.

What it is: This versatile
4-Needle Cutwork Software
Kit upgrades both a user’s
Brother Entrepreneur PR-
Series machine (PR650 Series
or PR1000 Series machine)
and existing PE-DESIGN
software, allowing the user to
create and customize beautiful
embroidery cutwork.

What’s new:

* Easily cut and embroider
designs without having to stop
to change needles

* Create custom cutwork
designs using the included PE-
DESIGN NEXT embroidery
design software.

Key features:

* Create appliqué and outline
cuts without a PC connection
¢ Four color-coded cutwork
needles for embroidery

cutwork

® Versatile range of cutwork
options, including the ability
to create custom embroidery
cutwork designs

* 21 outline cutting shapes for
appliqués, patches and other
cutwork projects

* 30 cutwork embroidery
designs built into creative
library.

Buyer’s note: This software
is designed for the advanced
multi-needle embroiderer
who’s looking to expand cre-
ative options with cutwork
capabilides.

Smart Designer Pro

Digital Art Solutions, Tempe,
AZ; (800) 959-7267; www.
digitalartsolutions.com

Cost: $699

What it is: Smart Designer
Pro software transforms
Core] DRAW X6 and X7 from
a generalized design applica-
tion into an industry-specific
graphics system designed to
simplify and automate the
graphic design process.
What’s new:

* Over 100 new features

have been added using Corel
Corp.’s new seamless docker
technology

* Compatible with Corel-
DRAW X6 and X7 and Win-
dows 8.

Key features:

* Automates and simplifies
more than 100 complex design
and production tasks, includ-
ing text effects, circle text,
arches, athletic tails and weath-
ered effects

¢ Automatically creates virtual
samples from a library of stock
product templates in vector
and high-resolution formats

* Integrated with more than

30 ditles of Digital Art Solu-
tions’ digital art volumes,
capable of interactively editing
stock design templates to cre-
ate custom graphics.

Buyer’s note: This software is
designed for shops that want
to streamline graphics design
and production for the apparel
decoration industry. It reduces
design and production time

by up to 90% through auto-
mation as well as by adding
industry specific features to
Corel DRAW, according to the

manufacturer.

Stitch & Sew Suite
Compucon USA, Stokesdale,
NGC; (336) 294-0604; www.
compuconusa.com

Cost: $135 to $1,495

What it is: Stitch & Sew Suite
is professional-grade commer-
cial embroidery software for
lettering/editing and digitizing
designs as well as design pre-
view and transfer from com-
puter to embroidery machine.
What’s new:

¢ Time- and work-saving
NameDrop feature, auto out-
lines and sequin digitizing

® Plug-ins for Corel DRAW
and Adobe Illustrator

® Plus level includes more than
4,400 stock designs

® Operates on Windows XP,
Vista, 7 and 8.

Key feature: Contains all digi-
tizing functions

Buyer’s note: This software is
suitable for all machine table
pantograph sizes and contains
all major machine sew formats.

Tajima DG/ML V.14

Pulse Microsystems Ltd., Mis-
sissauga, ONj (416) 855-1650;
www.pulsemicro.com

Cost: Contact distributor for



price; in the U.S., contact
Hirsch International, www.
hic.us.

What it is: Tajima DG/ML
V.14 is advanced commercial
software for embroidery let-
tering, monogramming, digi-
tizing, laser, sequin, chenille,
appliqué, rhinestones and
more. DG/ML is the offi-
cial software associated with
Tajima embroidery machines.
What’s new:

® QuickName Express and
Quotation Estimator

® Special border fonts allow
for automatic borders

* New appliqué backgrounds
¢ Template function allows
user to create multiple files
in a single step by importing
spreadsheets

® Improved user interface and
personalized workspaces.
Key features:

® True vector-based embroi-
dery

* Easy and accurate conversion
from vector files to embroi-
dery

® Built-in Draw Fusion fea-
ture for instant conversion

of Corel DRAW artwork into
stitches

* Digitizing tools, advanced
lettering and monogramming
features

® Huge variety of language
fonts, fonts with outlines

® Variable density and special-
ized stitch effects

¢ Extensive worldwide support.
Buyer’s note: This software
is best suited for commercial
embroidery businesses. Addi-
tional specialty options like
sequin, chenille, rhinestones
and laser-enhanced embroi-
dery provide another avenue
for greater profitability.

MONOGRAMMING
&LETTERING

Autograph Version 2

Pulse Microsystems Ltd., Mis-
sissauga, ONj; (416) 855-1650;
www.pulsemicro.com

Cost: Please contact dis-
tributor for price; in the U.S.,
contact Hirsch International,
www.hic.us.

What it is: Autograph provides
efficient embroidery personal-
ization for retail businesses and
features an easy-to-use inter-
face, logical workflow, sample
designs and time-saving tem-
plates.

Key features:

* Helpful templates facilitate
the design process

¢ Powerful editing tools per-
fect designs

* Wide selection of fonts and
thread charts

* Garment previews show
designs on intended product

* Practical fit-to-hoop option
* Barcode technology for easy
machine input.

Buyer’s note: Designed for
retail businesses, Autograph
is easy to learn and use. It’s
designed for working on
designs for sports teams

and other organizations

and clubs, and its template
approach allows for instant
personalization.

E-Fect Promotion
DecoDynamix, Durban, ZA;
(27) 82-3444068; www.
decodynamix.com

Cost: Contact vendor for pric-
ing.

What it is: Wilcom Keyboard
Fonts (ESA) are add-on soft-
ware packs for users of Wil-
com Embroidery Software.
ESA fonts are pre-digitized

Autograph Version 2

with enhanced manipulation
capability to create power-

ful keyboard layouts. These
are lifetime software assets
that will remain with each
upgrade, and keyboard fonts
never expire or become obso-
lete. Users can download the
free BallantineScript ESA to
test and compare, as well as
additional free font and design
data.

What’s new:

¢ High-quality personaliza-
tion, corporate and monogram
styles

* Large text format styles and
large format monogram styles
with auto download on all font
packs.

Key features:

* Lossless resizing within a
larger range than any machine
file

¢ Enhanced manipulation
capability within the software
¢ Powerful and instant layout
capability with team names,
monograms and closest point
connection styles.

Embroidery Express Sew Files
Stahls’ (asi/88984), St. Clair
Shores, MI; (800) 478-2457,

www.stabls.com

Cost: $24 for Any Word. Any
Way. Appliqué; $36 for a split-
front appliqué; $45 for a cus-
tom appliqué; $129 for the CD
collection.

What it is: Embroidery
Express Sew Files save embroi-
derers time and digitizing
costs. Available for Custom
Cut appliqués or appliqués
created through Stahls’ Any
Word. Any Way. online letter-
ing designer, they’re available
for an individual appliqué
order or as a collection of CDs,
which contain the sew files

for Specialty Numbers, Auto
Stitch and Appliqué Shapes.
What’s new: Available for a
growing line of appliqué prod-
ucts.

Key features:

¢ Eliminates unnecessary
stitches where appliqué pieces
overlap for a smooth finish

e Stitching is calculated to
overlap the appliqué design
perfectly, with no fraying or
ragged edges.

* Mitered corners for ease of
sewing and a great finished
look.

I-Cliqq Embroidery Software
I-Cliqq, United Arab Emirates;
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+971 505 042790; www.i-cligq.
com

Cost: Contact U.S. regional
agents.

What it is: I-Cliqq is ideal

for designers who prefer con-
trol over the design process.
Although I-Cliqq can convert
vector outlines to stitches, this
isn’t auto-digitizing software.
I-Cliqq includes different
levels with simple, transparent
options. Users can download
the free Lettering Version that
includes three font styles to
lay out, save and export. You
can also use vector files from
Corel DRAW or similar graph-
ics software.

What’s new:

* Create multiple glyphs on
any font styles

* Integrated colorways save
and export; export .txt and
CSV thread charts; and eye-
drop color

* Integrated font categories;
independent layer handling up
to four colors; and edit font
list.

Key features:

* Auto-kerning and glyph-by-
height refinement

* Multiple character save
modes

* Import glyphs on the fly.
Buyer’s note: I-Cliqq suits
creative and progressive busi-
nesses that are deep into per-
sonalization and monogram
markets and want to offer
more expansive, creative font
ranges. Also, the ability to cre-
ate resizable text combined
with creative stitch types
means that small or com-
mercial operations can offer
unique, custom design work.
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MacBroidery~Embroidery
Lettering Software for Mac”

Brother MacBroidery Embroidery

MacBroidery™Embroidery

Lettering Software
for Mac’

Dalco Stock Stitch 6.2

MacBroidery Embroidery
Lettering Software

Brother International Corp.,
Bridgewater, NJ; (800)
4-A-BROTHER; www.
brothersews.com

Cost: $499

What it is: MacBroidery
Embroidery Lettering Soft-
ware is designed to work
directly with Mac OS com-
puters. With an advanced,
user-friendly interface, it’s
compatible with most popular
embroidery machine brands
and allows users the ability to
quickly edit and customize.
Key features:

¢ Template-based text and
design arrangements

* 100 built-in pre-digitized
fonts

* Recipes of predefined styles
for a variety of fabrics

* Garment templates to pre-
view designs and fonts.
Buyer’s note: This software is
designed for embroiderers at
all levels who own a Mac. This
advanced software is easy to

use and produces high-quality
results in a short time.

StockStitch 6.2

Dalco Athletic, Dallas; (800)
288-3252; www.dalcoathletic.
com

Cost: Contact manufacturer
for price.

What it is: StockStitch is a
stand-alone program designed
for automated sewing of stock
letters, numbers and appliqué
shapes. Users with digitizing
or editing software can add
embroidery drop-ins to the
appliqué created in Stock-
Stitch. Once the design is cre-
ated, customers can order the
precut pieces that are ready to
sew from Dalco.

What’s new:

® Users can sew six dye-sub-
limated twill number fonts in
one, two and three colors.

* Number fonts include Pro
Team, Dagger, Shock, Team
Shadow, Digital Camo and
Camo

* Windows 8 compatible.

Key features:

* Over 40 fonts as well as ban-
ners, ribbons, states and more
* Compatible with twill;
designer fabrics like polka
dots; pebble grain; and Dal-
Chenille

® Select multiple sizes of each
font and multiple stitch types
(bean, satin, zigzag)

¢ Full control of stitch width
and density

¢ Compatibility with Windows
XP, Vista, 7 and 8.

Buyer’s note: StockStitch is
specifically designed for appli-
qué work, so it’s ideal for shops
that fulfill orders for team
uniforms, spiritwear or fashion
appliqué. It doesn’t require
any cutting of lettering; all the
component parts are pre-cut
to fit the StockStitch predigi-
tized program.

User review: Cathy Shepard,
owner of 3 Sisters Embroidery

in Durbam, NC, services mainly
fraternities and sororities with
embroidery and beat-applied

embellishments. She has been



a proud user of StockStitch for
over 12 years. “I started with the
free version and we’ve upgraded
consistently,” she says. “There’s
no significant design work neces-
sary. You literally just type in the
letters and go, and it’s so afford-
able.” Shepard says she and ber
team bave determined bow they
want certain designs to appear,
and have preset the software to
fit those standards. “Whether
it’s zigzag or satin stitch, or the
thickness of the item, that’s all
preset,” she says. “So all we have
to do is type in the letters, select
the presets and we’re off. It’s so
easy to use.”

CadworxLive.com
GroupeSTAHL, St. Clair
Shores, MI; www.cadworxlive.
com

Cost: Free membership for all
qualified GroupeSTAHL Sales
Alliance customers.

What it is: CadworxLive is

a Web-based graphic design
service for garment decorators
and sign makers with tools for
design, production and promo-
tion.

What’s new:

* Improved Web portal

* Mode-based designer built
from the ground up to work
with the Roland VersaCAMM,
the new Epson direct-to-
garment printer and a host of
digital cutters

* Membership includes new
and improved VectorCut 2.0
cut driver and offers premium
artwork created by industry
expert Dane Clement.

Key features:

* Large text effects library and
unique split-front process

* Robust set of design tools

and short learning curve

* Ability to output to a variety
of production methods, includ-
ing CAD-CUT, digital print
heat transfers, digital print and
cut, screen printing and direct-
to-garment printing

¢ Creates files for appliqué
when used in conjunction with
Twill Stitch Pro or Ioline 301

® Membership includes:
Design Studio, CAD-CUT
Easy Teams, thousands of
pieces of clipart, hundreds of
design layouts, a huge font
selection, Cadworx Creations
Gallery and VectorCut, a
powerful cut driver developed
exclusively for CadworxLive
196.

User review: famie Witt, owner
of Witty Wear in Falls City, NE,
offers heat press, screen printing,
embroidery and rhinestones, and
is a satisfied CadworxLive user.
“Tve bad nothing but the best
experience with CadworxLive,”
she says. “T'he Design Studio

bas so many clip-art graphics

to choose. You can add effects to
your text, and there are smart
sizing options and an inport/
export option right to VectorCut.”
Witt says one of ber favorite
features is the Easy Teams pro-
gram, which allows users to insert
rosters, team names and numbers,
and to save the list for repeat
orders. “This software is very

easy to use and it’s free, which is
great,” Witt says. “The vendor
does offer Premium Clip Art, but
you can view the designs before
you purchase them and they’re
sent directly to your CadworxLive

software.”

DecoNetwork
DecoNetwork Inc., Whittier,
CA; (855) 332-6638; www.

deconetwork.com
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Cost: Contact manufacturer
for price.

What it is: DecoNetwork is

a business and e-commerce
platform for decorators that
supports embroidery, screen
printing and sublimation. With
a custom Web store backed by
quote, order and production
management tools, Deco-
Network is a complete busi-
ness solution.

What’s new: As a subscription
platform, all DecoNetwork
updates are ongoing and free.
Key features:

* Online designer to create
custom products online

* Over 9,000 catalog products
from suppliers like SanMar
(asi/84863), alphabroder
(asi/34063) and S&S Active-
wear (asi/84358)

¢ Unlimited number of affili-
ate stores to grow online pres-
ence

¢ Powerful quote and order
management tools

¢ Core] DRAW-powered tem-
plate editing on user’s site.
Buyer’s note: DecoNetwork
is a designer for decorators
who want to grow a business
via online sales and improve

back-end efficiency with smart
business tools.

User review: David Simpson,
COO and co-founder of ROK-
biz Solutions in Caldwell, N,
focuses on music merchandising,
providing bulk merchandise and
on-demand e-commerce stores for
bands and record labels, including
some internationally recognized
rock stars. “DecoNetwork provides
a feature-rich set of functions for
a broad range of business needs,”
be says. “The skillsets required
depend on which features you
need to operate. A small company
or independent operator with a
modicum of IT savvy should be
able to create and manage their
own template-based store with few
difficulties.” While the learning
curve for most of DecoNetwork’s
features is minimal, Simpson
says, creating automated systems
that implement DecoNetwork is
more challenging. “DecoNetwork
provides a comprebensive applica-
tion programming interface that
allows a skilled programmer to
access and manipulate the data
contained in a DecoNetwork store
to do virtually anything they
want,” be says. “We use a software
system that automates the pipeline
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Sfrom: customer purchase through
shipping. It uses the DecoNetwork
API to reach into the dozens of
stores we operate, convert orders
into print-ready XML and track
each order. DecoNetwork’s great
API and support staff helped us
develop what we believe to be one
of the only fully automated direct-

to-garment printing systems.”

Delta e-Commerce
Integration Module (eCIM)
Veristitch LLC, Boulder, CO;
(828) 478-9238; www.veristitch.
com

Cost: Contact vendor for
price.

What it is: E-commerce Inte-
gration Module automates
embroidery personalization
and connects user’s website
directly to production.

Key features:

¢ Fully automated embroidery
and direct-to-garment print-
ing solution

*Ability to plug into existing
website using built-in API;
optional built-in storefront
solution features integrated
catalogs, including SanMar
(asi/84863), alphabroder
(asi/34063) and other suppliers
* Customers can design orders
on user’s website with instant
visual feedback on font style,
proper kerning and thread
color

® Processes and delivers pro-
duction-ready orders; stores
them in built-in database to be
scanned by barcode at embroi-
dery machine

* Not reliant on Flash tech-
nology; supports all browser
types

* Logo and personalization
mixing and name drop

* Needle mapping with a
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Proel Millennium Il

R-Wear Studio Software

touch-screen menu

* eLaser appliqué integration
¢ Full back-end database sup-
port, including productivity
reporting tools

¢ Supports all popular com-
mercial machines, including
Barudan, Tajima, Melco,
Brother, SWE, Toyota, ZSK
and original Meistergram.
Buyer’s note: eCIM is ideal
for businesses looking to
expand personalized products
out to the Internet. The front
end of the system is directly
tied to the production back
end.

InkSoft Design Studio
InkSoft. Inc., Tempe, AZ;
(800) 410-3048; www.inksoft.
com

Cost: InkSoft offers flexible
options. Contact InkSoft for
details, or visit www.inksoft.
com.

What it is: Design Studio is
a custom interactive online
designer made for screen
printers by screen printers.
What’s new:

* Redesigned and re-
engineered using HTMLS
technology. This allows your
customers to design from the
Web, tablet or mobile device
® New user interface

* 1,000 new premium design
templates and clip art.

Key features:

* Clients can design online
from user’s website

* Embeddable, allowing the
user to add Design Studio to
an existing website

* More than 8,000 designs
and clip art

® Player names and numbers
feature

* Quoting and shopping cart
e Save and share feature

* Distress vintage effects.
Buyer’s note: Design Studio
is designed for screen print-
ers who want to leverage the
power and potential of online
marketing.

SPECIALTY

DECORATION

Auto Laser Lettering (ALL)
Bito USA, Deer Park, NY;
(866) BITO-USA; www.
bitousa.com

What it is: ALL automates
the process of designing num-
ber and letter appliqué designs
that are sent to the laser for
cutting and embroidering.
The program makes it easy
and time-effective to even cre-
ate single pieces.

What’s new:

® New capabilities allow users
to design more sophisticated,
decorative lettering using a
galvanometic laser

* Can do multiple sizes in dif-
ferent fonts at the same time

® Once a combination of fonts
and sizes are determined, a
template can be created and
saved.

Key features:

* Works with True Type fonts
to create top typeface styles

* Offers finishing stitches
such as zigzag, column, bean
(triple) and a single running
stitch. Characters may be cre-
ated for single or multiple lay-



ers of fabrics, for kiss cut and
multicolored appliqués.
Buyer’s note: The program
offers full control of cutting
and stitching line placements,
enabling the user to create a
variety of appliqués, includ-
ing reverse, multi-layer and
fashion trim appliqués where
a running stitch is sewn in the
middle of the fabric and then
cut on both sides of the stitch

to create a fat-looking column.

It also can be used for vector
shapes and images other than
letters and numbers, making it
an automatic appliqué digitiz-
ing system as well. The same
capabilities used for letters
and numbers may be applied
to any True Type image, mak-
ing ALL a program that auto-
mates and combines stitching
and cutting simultaneously.

Focus Cut IIT

Bito USA, Deer Park, NY;
(866) BITO-USA; www.
bitousa.com

Cost: Contact vendor.

What it is: Designed to be
used with Proel embroidery
laser machines, Focus Cut

IIT is a vector-based graphic
software designed for creating
geometric figures from differ-
ent materials. It can be used to
create texts, shapes, orna-
ments, boring-work, labels
and edgings.

Key features:

¢ Uses .dst embroidery data
files and other vector files cre-
ated by other systems

¢ User-friendly interface

¢ File management tools

¢ Allows for importation of
many file formats

* Many drawing tools and
automatic outline

* Modification/editing tools.

Proel Millennium ITI

Bito USA, Deer Park, NY;
(866) BITO-USA; www.
bitousa.com

What it is: A comprehensive
embroidery software/digitiz-
ing program with laser-cutting
capabilities that allows you

to purchase the amount of
capabilities and features you
need with the option to add
advanced tools later. Basic
functions include letter-

ing, editing, basic digitizing,
advanced digitizing and auto-
matic digitizing.

What’s new:

* Automatically digitizes vec-
tors and deposit stitches to
vector-defined artwork; the
user can create complex fills
with void areas

® Send an image to custom-
ers for approval of digitized
embroidery designs without
the customer needing an
embroidery program to view it
¢ Output machine data in
multiple machine formats and
produce detailed work sheets
for production departments.
Key features:

¢ Creates specialty stitch
motifs such as hearts

¢ Allows you to do lines,
curves and arcs

® User can control entry and
exit points and the types of
stitches created.

Buyer’s note: This program
works with Auto Laser Let-
tering (ALL) to integrate
embroidery with laser cutting.
Programming necessary for
an embroidery machine to sew
out a digitized design and to
automatically cut out an appli-
qué shape using a laser bridge
machine or a single-head laser
attached to an embroidery
machine is included.
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StoneCut Pro Rhinestone

R-Wear Studio Software
Graphic Solutions Group,
Dallas; (214) 712-6200; www.
g0gsg.com

Cost: $499

What it is: Roland R-Wear
Studio software can be used
to create custom rhinestone
transfers to decorate apparel
and accessories. It’s included
with Roland’s EGX series of
desktop engravers, and is ideal
for decorating T-shirts, hats,
jeans and bags.

Key features:

* Ability to create templates
for hot-fix rhinestones to be
applied with a heat press

® Accepts graphic formats
like .bmp, .jpg, .gif and .png.
Adobe Illustrator 7 and 8 can
be used for .ai and .eps files

e Generate stroke fonts for
customized inscriptions

* Digital library of more than
500 styles of Swarovski rhine-

stones

StoneCut Pro Rhinestone
Multi-Decoration Software

Digital Art Solutions (DAS),
Tempe, AZ; (800) 959-7267;
www.digitalartsolutions.com

Cost: $999

What it is: An application for
converting scanned or vector
artwork into rhinestone pat-
terns for production of rhine-
stone apparel and decals.
What’s new: Compatibility
with Core] DRAW X6 and
Windows 8.

Key features:

¢ Key software component of
DAS Multi-Decoration Sys-
tem

* Multi-decoration capabilities
for producing apparel graph-
ics that combine rhinestones,
cuttable heat transfers, direct-
to-garment prints and screen-
printed graphics

* Assists with workflow of cre-
ating multi-decoration graph-
ics with automated functions
for converting scanned or
vector graphics into complex
rhinestone patterns; directly
output transfers to over 600
supported vinyl cutters

* Supports exclusive TrueType
rhinestone fonts from DAS,
allowing users to create rhine-
stone text

* Name-dropping function
can import text from a spread-
sheet and create a list of names
in rhinestone text.
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Apparel

Is it dark? Is it sharp?
Will it burn?

YES, YES and YES.

The FILM positive is critical to the pre-press process.
Inkjets revolutionized the industry. Freehand joined
the revolution by engineering and formulating the
finest inkjet solutions for screen-printers to produce
films that are dark, sharp and make screen exposure
reliable and professional.

THE ORIGINAL

Inkjet

SOLUTIONS

All Black Ink Cartidges™
AccuRIP Software™

www.softwa reforscreenprinters.com

RS No. 25

DECALS e STATIC CLING © ROLL LABELS ® KWIK-SHIP
DOMED DECALS * APPAREL TAGS » BUMPER STICKERS
CALENDARS © HARD HAT DECALS  INDUSTRIAL DECALS

877-764-5757

ASI: 89910 « PPAI 113066 * SAGE 53848 * UPIC STOUSE

RS No.17

Custom Patches & Pins

Mens & Womens

BLAZERS

COLORS For Every,
Organization,
Corporation,
School & College!

*Gold * Red * Gray
* Royal Blue * Navy
* Carolina Blue

* Hunter Green

e Kelly Green

* Augusta Green

* Brown ¢ Burgundy
*Pink ¢ Camel?Belge
*Purple ¢ Orange

* White * Black

Blazers-R-Us.com

(412) 273-3417

RS No. 37
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Reader service number on reply card or visit stitches.com/freeinfo

Custom Patches & Pins

CUSTOM PATCHES

e Guaranteed Quality ® Wholesale Pricing
¢ Reliable Delivery
¢ In Stock US Flags and Blanks

PATCH SUPPLY INC
(800) 851-7096 fax (800)851-7097
e-mail: sales@patchsupply.com

RS No. 29
Digitizing

EMBROIDERY LASERS

Serving From 1 To 10,000 Heads
866-BITOUSA ﬂro

info@bitousa.com www.bitousa.com

RS No.30
MADE Great Quality
IN Exceptional Service
AMERICA Y
S
é u_sigm Dlg-{il);;r’\g

Toll Free: 888 827 7074
Phone: 651 773 7027

RS No. 31

designs@sbhamrockthread.com
www.shamrockthread.com

WANTED
USED EMBROIDERY MACHINES
VARIOUS MAKES AND MODELS

TAJIMAS WANTED
SINGLE HEADS

MULTIHEADS

CHL, INC.
3229 Cherry Lane
FT. WORTH, TX 76116
TEL: (817) 366-5629
WEB: www.chlinc.net
E-MAIL: chlinc@att.net

RS No. 40

Make an
Impression

To advertise in Stitches
contact: Cindi Mann

(215) 953-3304

cmann@asicentral.com

')\, CHENII.I.E RUBBER
EQ &PVC PATCHES

ok

) (800) 872-8778
quotes@DoctorPatch.com §

26 DoctorPatch.com &%
2 Smalhis=10 Prce! (S

RS No.33

Embroidery Services

Fawn Industries
www.fawn.com

Custom

Embroidery
SINCE 1983 ' (800) 386-FAUN
E: info@fawn.com

Contract Embroidery, Emblems
Applique, Tackle Twill, 3-D
Digitizing & Art Services

50% OFF
( First Design By New Customer)

1537 Main Street PO. Box 230 New Park, Pa 17352

ASl /702575 SAGE/ 66020
UPIC# FAWNEMBR PPAI# 195913

RS No. 28

LOW PRICE - 1 DAY TURNAROUND - ASI - SAGE
ExpressDigitizing.Com

, art@expressdigitizing.con

100/ =

TREM QX
QUALITY GUARANTEE - BEST SERVICE

<
ExpressVector.Com

art@expressvector.com

LINE ART besicn
REE QUO
24 HOURS TURNAROUND

RS No. 26
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Embroidery Supplies

GUNOLD’

Digitizing Services

$3.85

per thousand stitches or less

50% Off Your First Online Order
(use code GUND-6FFASEB4)

Your Design is 100% Guaranteed
24-Hour Service Available
Easy to Use Online Ordering
Free Estimates

www.gunolddigitizing.com

RS No. 34

GUNOLD’

The Trusted Name in Wholesale

Embroidery Supplies

Coast-to-Coast Distribution
AMAZING Customer Service
Easy to Use Online Ordering

Helpful Online Videos
Education and Training
Digitizing Software
Buy Original SOLVY® Direct
FREE SHIPPING*

*NO shipping or handling charges for online credit card orders
of $75 or more, shipped anywhere in the continental United States

www.gunold.com

RS No. 35

Labels & Emblems

Reader service number on reply card or visit stitches.com/freeinfo

877-

ASI: 89910 « PPAI 113066 * SAGE 53848 « UPIC STOUSE

MAGNETS ¢ HANG TAGS  PLASTIC CARDS
RULERS * MINI MAGNETS * BADGES « 1D TAGS
LARGE VEHICLE MAGNETS  SHELF DANGLERS

797

RS No. 16

3 ZTSAZZT ’
Performance Wear _;ﬁ

Same Day
Shipping!

pizzazzwear.com/v17

RS No. 12

DJSLABELS.COM

Printed Labels, Woven Labels,

Hang Tags, Stickers

(800) 967-2323

RS No. 43

RS No. 45

‘cusrou
THSI‘EI!S

= Super Low Prices
= “Free” Catalog

P N a4y
MIDWEST LETTERING

1-800-848-8289 ||

Party
Hey, Monogrammzrs!

increase S]laecml occasions sale§ with

groovy holidays great demgns at the
right price.

groovy holidays
212.625.1301 www.groovyholidayswholesale.com
RS No. 44

Software

ALLSTARDIGITIZING.COM

Embroidery Digitizing & Vector Art

1 DAY TURNARDUND LI el

VEGWR B[EITIZING

il $25.00
SIIH: i1} Unlimited Stitches

P

=

p SUPERIOR QUALITY N

Order Online : www.AllstarDigitizing.com
832-420-7176

RS No. 27
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CoMING NEXT ISSUE

What’s coming up in August Stitches

by Nicole Rollender

Ent Punk’s Not Dead
Stitches Shop Lots of bands start
Makeover screen printing their
We sent industry own fan T-shirts
veteran Joyce Jagger —and then some

to an embroidery and
screen-printing shop
to help the owners
make it over and set
it on a course to be a
million-dollar firm.
In this very special
feature, we’ll show
you the shop’s 90-day
journey to success.

of these entrepre-
neurs actually go

on to start and run
multimillion-dollar
decorating shops.
You’ll meet some of
these successful shop
owners and also learn
how to start selling
decorated apparel to
bands and others in
the music industry.

Plus ...

* How to design
the website of your
dreams

® Hot apparel
showcase: outerwear
o The latest from
Stitches’ Twitter,
Fuacebook and
Pinterest sites

o And much, much
move!

Needle Patrol

: Our friend Slick (an embroidery machine needle) has

: hidden himself somewhere in this issue. He might be

: in an editorial photo, graphic or text — he’s not in an

: advertisement. If you find the needle, send us a note

: that says, “I found the June needle on page XX,” along
¢ with your name, company, address and phone number
. (or e-mail address) so we can contact you if you’re the
i winner. Mail or fax it to us at Stitches, Attn: Needle
Patrol, 4800 Street Rd., Trevose, PA 19053; fax: (215)
: 953-3107. Also, tell us a little about your business. No  :
: phone calls please; you must respond in writing. Hurry! :
: Responses for the June needle are due by June 30, 2014. :
* From the correct responses, we’ll randomly select one  :
: winner who'll receive a $100 gift certificate, courtesy ~ :
: of Madeira USA, Laconia, NH. Please submit only one
: entry per drawing. We’ll announce the winner in the  :

August issue. e, F :
: Slick Likes Top Shops

: In the March/April issue, Slick hid in the “Stitches Top

: Shops” cover story in “The Customer Service Star”

: profile about Topton, PA-based Rockland Embroidery

> (asi/734150) on page 47. Mary Gray of Golcondo,

¢ IL-based The Barn Loft was chosen at random from a
¢ grand total of 37 responses. As this issue’s winner, Mary !
- will receive Madeira USA3s gift certificate. Keep your
: eyes peeled for the industry’s favorite game of hide and

: seek!
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NEW FOR 2014

SCOTTSDALE

Strategy,

growth,
revenue,
the works
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TO SIGN UP VISIT

Circle 48 on Free Info Card or visit www.stitches.com/freeinfo



By Kristine Shreve

e VSK AN EXPERT

LOOKING FORWARD

In the next issue, you'll learn how

to effectively back up your shop’s
customer data and designs. See you
next issue!

While I've been an embroiderer for a long time, I just recently started my

decorating business. I'm not sure whether I should bandle my accounting
on an Excel spreadsheet, which is what some other sole proprietors I know
do. What’s your advice for bandling my financials, especially as my busi-

ness grows?

n an effort to save money
Iand keep expenses low,

many decoration business
owners may decide to handle
basic accounting tasks in-house.
Keeping track of income and
outgo may seem to be as simple
as entering numbers into an
Excel spreadsheet, but if you
really want to make sure your
profits outweigh your losses,
you may find some of these
tips on managing your finances
helpful.

Tip 1. Watch your invoices.
If you offer customers terms,
then you need a system to
ensure invoices get paid in a
timely fashion. Set up some
sort of monitoring so you'll be
alerted if an invoice isn’t paid
on time, and then have a plan
for what happens in that situa-
tion. Do late-paying customers
get a phone call? How long past
their stated terms can they go
before you’ll refuse to do addi-
tional work for them? Having a
plan in place will help you avoid
confusion when you encounter
this situation.

Tip 2. Keep good records.
Track all of your expenses and
keep notes and logs to back
up what you record. A simple
notation in your day planner
when you have lunch with a
client or travel for work could
be enough of a record should
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you need to prove a deduction
or support an expense claim. It’s
also a good idea to make sure
that your sources of income are
accurately recorded. A business
can get an infusion of cash from
several different sources, and
not all of those cash infusions
are taxable. Keeping accurate
records regarding where the
money is from will keep you
from paying more than you
need to come tax day.

Tip 3. Separate personal
finances from business
finances. When you own a
business, it can be tempting to
lump all the financial work into
one pile and treat everything
the same. Make sure you avoid
this temptation. There are tax
breaks and tax requirements
for businesses that personal
accounts and expenses don’t
have to consider. Separating
finances also protects you if
your business is a corporate
entity. Blurring the lines could
lead to problems should your
corporate finances ever come
under scrutiny.

Tip 4. Find a decoration-
specific software package to
help you run your business,
including accounting and
financial functions. Here are
some options, all designed for
embroidery, screen-printing

o6 If you offer customers
terms, then you need a system
to ensure invoices get paid in a
timely fashion.%®

and promotional products com-
panies, that may fit the bill.

ASI SmartBooks is busi-
ness-management software
that allows your company to
manage all business processes
with a single, flexible, power-
ful application. It integrates
your company’s accounting,
sales, marketing, order entry,
inventory, purchasing, shipping,
reporting and product sourcing
from ASI’s ESP product data-
base into one application.

Contact: AST Computer
Systems, Cedar Falls, IA; (319)
266-7688; www.asicomp.com

Pricelist Professional is a
software program that can keep
track of customers, quotations,
orders, artwork and pricing in
your shop. Pricelist Professional
also prints all of the paperwork
you need for each job, including
art/digitizing approval forms,
pick lists, work orders, master
checklist, personalization forms
and job specification sheets for
your employees to produce the
job.

Contact: SMR Software Inc.,
Grand Rapids, MN; (218) 326-

0890; www.smrsoftware.com

OnSite 8 is business-man-
agement software that allows
you to manage order entry,
purchasing, production, sales,
marketing and accounting.
OnSite 8 can run in the cloud
or on your server. New for this
year are accounting improve-
ments and an inventory app
that works on Apple iPad and
other mobile devices.

Contact: ShopWorks, West
Palm Beach, FL; (800) 526-

6702; www.shopworx.com

KRISTINE SHREVE is director of
marketing for EnMart and Ensign
Emblem, and regularly writes about
embroidery, sublimation, decora-
tion, social media and business.
Besides her DecQuorum blog on
Stitches.com, she also writes for the
EmbroideryTalk Blog at http,/blog.
myenmart.com and the SubliStuff
blog at www.sublistuffcom. Contact:
kristine shreve@myenmart.com.

GOT A DECORATOR DILEMMA?
E-mail your question to nrollender@
asicentral.com. We’ll request your
permission to print your question and
our expert’s response in Stitches. Note:
Unfortunately, we're unable to answer
each individual question.
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SINGLE HEAD SERIES P

The most variety of single heads on the market! \
e Expanded on-board memory

e Limitless storage via use of USB memory

e Quick change cap frame available (tubular to cap in 5 seconds)
e Compact size yet large embroidery field
e L aser point for accurate embroidery

e Lettering function available

e Hoop & Frame limits
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"¢ Te @ Embroider two different fabrics simultaneously each with it’s own unique pattern
LLIELEREEY Up to 20% Increased production / compared with standard machine
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e Unique color change system o NEW super quiet drive
e Advanced design transfer system allows more flexible work ¢ Hoop & Frame limits
e New thread handling increases productivity e Larger HD touch screen

or visit www.sltitches.com/treeinio

SUNSTAR USA Inc.
2384 E. Walnut Ave. Fullerton. CA 92831

www.swfusa.com / Email. Marketing@suntarusa.net
Call Us for More Info & Quote ! TEL.(714) 871-3995
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VARIETY STARTS WITH

JERZEES]|
MUBLEND,

Crews, Hoodies, Pants and Fashion Styles.
8 and 9 ounce fleece options.

Sizes from youth through adult 5XL.

Talls? We've got those too.

Plus, up to 36 colors to choose from -
including on-trend Brights and Neons.
All made with pill resistant NuBlend®
technology for a long-lasting soft hand.

Take your pick. Choice starts here.

JERZEES.com - 800.321.1138

Russell Brands, LLC
e

asi/84257



